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From the Editor
Welcome to Portsmouth and a warm welcome to the
first issue of the waterfront city’s new premiere lifestyle
and business magazine, City Life.
The Trafalgar anniversary last year helped put
Portsmouth on the map. But it’s important to keep
that edifying momentum going to entice people here.
That’s why City Life wanted to high-light some of
the best parts of living and working in Portsmouth for
this first edition. And, whether you’re a resident or a
visitor, you’ll find out about cultural developments,
eating, socialising, shopping, the arts and events in
these pages.
The city’s waterfront regeneration has brought
prosperity to many businesses and it’s important to
shout about that. The Spinnaker Tower, on City Life’s
front cover, now crowns Portsmouth with the symbolic
title “gateway to the south”.
The city has a wealth of prime property, a beautiful
coast, Historic Dockyard, shopping complexes and
lively entertainment areas.
But most of all, the city’s people are friendly, hardworking and have a great sense of humour.
I’m proud to live here.
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arts and entertainment

Words: Anthony Burt Image: Dru Bailey
Architectural Mock-ups: Courtesy of Glenn Howells Architects

“PORTSMOUTH:
GET WITH THE TIMES”
A £1 million arts boost at Gunwharf Quays

o says bubbly Aspex arts gallery director,
Joanne Bushnell. And with the
organisation's £1million relocation to the
Gunwharf Quays leisure and business
complex later this year, she intends to make sure
the city does keep up with contemporary
modern art.
Having been director of the Aspex Visual Arts
Trust, which is currently housed in a converted
church on Brougham Road in the heart of the
city, for six years, Joanne believes this is a new
era for the arts, those that enjoy them and artists
themselves in Portsmouth.
Since her "fact-finding" tour of the Far East,
taking in countries like China, Joanne, 35, has
brought a number of high-profile exhibitions to
the city. Her highlight was Zhao Bandi's "Uh-oh!
Pandaman" last summer. It attracted a wide
audience but gave the gallery a chance to
extend its artistic reach around Portsmouth on
billboards and in other displays.

S
The art installation behind
the Aspex Gallery’s
director, Jo Bushnell, is by
British-Chinese artist,
Anthony Key. It is called
Bok Gwai/White Ghost.

"Taking exhibitions outside the gallery's four
walls is very important to us," Joanne explains.
"The Aspex is about access to the arts for
everyone and we're keen to engage different
audiences in environments around the city.”
At the moment, the trustees of the Aspex
Visual Arts Trust are frustrated at the lack of
space they can give artists for exhibitions and
events in the gallery’s present location.
That’s why they’re moving.

Going Vulcan
Joanne thinks that the gallery's relocation to the
former nineteenth century naval storehouse - the
Vulcan Building, Gunwharf Quays will be integral
to bringing a new arts experience to both
residents and visitors in Portsmouth.
At its present church location, which Joanne
admits is "in the community but a bit out of the
way where no one sees it", the gallery gets about
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The proposed new
entrance to the gallery
at Gunwharf’s Vulcan
Building

6000 visitors a year. For their new business plan,
Joanne expects this figure to rise threefold when
they open at their new Gunwharf venue.
Glenn Howells Architects, whose exclusive
mock-ups of the proposed gallery are shown here,
have designed and developed the new Aspex's
look and feel. The interior will have a dedicated
education workshop area, cafe, meeting rooms for
hire as well as a sumptuous, huge creative gallery
space.
The reconstruction and detailed refurbishment of
the Vulcan Building, in order to house its new
creative organisation, is being paid for by several
grants topping £1m. Portsmouth City Council's
arts department and the Area Investment
Framework (a South East England Development
Agency fund) are each providing £250,000.
£200,000 is coming from the Arts Council South
East and a further £195,000 from Berkeley Homes,
the company which owns the Vulcan Building.

Anniversary Year
As 2006 is also the Aspex Gallery’s 25th
anniversary, the next twelve months of
development and community “Emergence”
exhibitions will likely be the most exciting step
forward for arts in the city for two decades.
When opened the new gallery will be free to the
public. But, of course, with such a massive, highprofile venture the Aspex Visual Arts Trust - as a
business - are keen to attract a major corporate
sponsor to assist with its success.
"We are preparing a number of corporate
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friends' schemes. One of them is for companies to
permanently sponsor a cobble stone outside the
new gallery's entrance," Joanne tells City Life,
laughing.
The idea is an original one: glazed cobble stones
with a company's logo emblazoned on them for
thousands of visitors to see as they walk in the
new gallery. Joanne's hoping this will be an
attractive idea for companies interested in aligning
their brand values with that of a creative,
professional and culturally diverse new arts
development.
Joanne is keen to point out that Aspex has been
short-listed for an Arts and Business National
Award this year. So they know how to "treat their
sponsors well" and be flexible to their needs. The

gallery are happy to talk to corporations about
exploring one-off sponsorship of individual events
and educational programmes too.
"Whether you're cynical about art or not we
want people to come along and make up their own
minds," Joanne says. She is very animated about
this point; about bringing arts to the people of
Portsmouth. It is the reason she does her job. "I'm
happy for both positive and negative comments
because at least then we know audiences have
been challenged. It's exciting to think that, in our
new home, we will be able to provide everyone
with a multi-faceted arts and education
experience."
www.aspex.org.uk

Aspex Facts
• The Aspex gallery’s home to ARC – Artist
Resource Centre. If you’re an artist and
need help and advice you can get it
through ARC. For more information
phone 023 92812121 or email resourcesubscribe@aspex.org.uk
• The Bok Gwai/White Ghost installation is
the last piece of art to go on display at
the gallery’s old venue. It is made entirely
of Chinese takeaway cartons fashioned in
to a kitchen sculpture.
• The Aspex Gallery is 25 years old this
year.

NOT JUST FOR HOLIDAYS
September 2002 saw the sale of the Royal Beach Hotel to a local,
privately-owned company called Zenda Limited. Within a matter of
months an interior designer was called in and a major refurbishment
programme was instigated...

F

ollowing the transformation, application
was made to become a member of the
Best Western organisation and was
accepted. Service and facilities has never
been higher and the Best Western Royal Beach
Hotel offers much more than holiday
accommodation.
Period elegance now combines with modern
comfort and the hotel boasts 126 en-suite
bedrooms, many with sea view, five function
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suites, Ark Royal Restaurant overlooking the
Solent, extensive public areas and three bars.
With the abundance of attractions available in
historic Portsmouth, and Southsea itself, the
hotel’s superb location on the seafront makes it
an ideal venue not only for weekend breaks and
traditional holidays, but also an excellent venue for
wedding receptions and other celebratory
functions. The hotel is also very popular for
Christmas and New Year parties.
The large lounge bar is open to non-residents
for morning coffee, lunch, afternoon tea or an
evening meal. Likewise, The Ark Royal restaurant
is open for dinner and carvery Sunday lunch.
With Portsmouth only some 90 minutes away
from London and within easy access from the M3
and M27 motorways, the hotel provides an

royal beach hotel

Fresh Sea Air and Attractions all around
Built on a one-acre field in 1866, the Royal
Beach Mansions Hotel opened it’s door on
May 1st that year and was advertised at the
time as a “visitor’s paradise”. With 130
bedrooms and a restaurant seating 250
guests, it was the largest and most
fashionable hotel in Southsea.
Not just for seasonal holiday trade – the
hotel’s hospitality has been enjoyed, in it’s
time, by top-of-the-bill stars of stage, screen
and radio as well as famous band leaders and
their bands, whilst appearing at the Old Pier
Theatre just across the road, and music hall
stars from the Pier’s summer shows and
pantomimes. Business tycoons, commercial
representatives and thousands of overseas
visitors from around the world have enjoyed
the comforts of the hotel which has always
been noted as a popular rendezvous for
extravagant parties, banquets, grand balls,
conferences, wedding receptions, sporting,
social and charity events.
July 1911 saw the hotel catch fire which
caused severe damage to the upper floors
but the show went on and the hotel continued
operating whilst refurbishing work was being
carried out.
The Royal Beach served it’s Country during
two World Wars – the hotel served as a
service hospital for army officers wounded in
France during the 1914-18 conflict and during
the Second World War it survived heavy
bombing raids on the city and was
commandeered by the Civil Defence and
became a Red Cross casualty station.
Following the total destruction of the
Portsmouth Guildhall in January 1941, the

east wing became home to the City’s local
government and another addition for it’s wartime roll, was the erection of a look-out post
on the hotel roof which was constantly
manned by the army looking to spot any
enemy shipping. The hotel also witnessed the
embarkation of thousands of allied troops
leaving the Pier opposite for the Normandy
invasion.
The 1950’s proved a lean time for the hotel
and catering industry so whole areas of the
hotel were sub-let to local businesses but
eventually it returned to being purely a hotel
and was called ‘The Royal Beach’.
The hotel was acquired by Mount Charlotte
Hotels and in 1979 refurbishment work began
on the older part of the building. In 1985 the
Royal Beach was renamed ‘Hospitality Inn’, a
sub-group of Mount Charlotte Hotels with it
own corporate image. The Hospitality Inn was
sold in October 1998 to Grace Hotels Limited
and in 1999 was once again renamed ‘Royal
Beach Hotel’.

excellent alternative location to Bournemouth or
Brighton for major conferences. The facilities on
offer cater from 1:1 interviews to conference
centre catering for 280 delegates, theatre style
and breakfast meeting to fully residential
seminars. The dedicated conference and
banqueting team have a wealth of experience
and ensure a high standard of service
throughout.
The latest area of the hotel to be made-over is
the former public Jubiliee Bar, which is now the
interior-designed Coast Bar with heated patio
area overlooking the Solent. The Coast Bar offers
a competitive bar tariff, extensive menu (carry
buffet a speciality), barbecues in the summer
months and a full wine list. The bar is also
available for private hire, which has proved very
popular for all manner of functions.
Still further refurbishment is planned,
particularly in the vast basement area so the
hotel is on course to being the ‘visitor’s paradise’
once again.
Visit www.royalbeachhotel.co.uk or
www.coastbar.co.uk for up-to-date information
on forthcoming events.

Best Western
The Royal Beach Hotel
South Parade, Portsmouth PO2 0RN
Tel: (023) 9273 1281 Fax: (023) 9281 7572
Email: enquiries@royalbeachhotel.co.uk
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SOUTHSEA VILLAGE
QUALITY

R E TA I L A N D S P E C I A L I S T S H O P P I N G

100 QUALITY SHOPS, BARS AND RESTAURANTS, 250 CAR PARKING SPACES AVAILABLE, 5 MINUTES
FROM

SOUTHSEA SEA FRONT, GOOD TRANSPORT LINKS WITH CITY CENTRE AND GUNWHARF QUAYS

OPENING TIMES: MON-FRI 9.00-5.30 SAT 9.30-5.00 SUN 9.30-4.00 OPEN ALL YEAR ROUND

FOR FURTHER INFORMATION
VISIT OUR WEBSITE WWW .SOUTHSEA.CO.UK

OR EMAIL: INFO@RETAILGROUP.CO.UK
• PALMERSTON PRECINCT • PALMERSTON RD SOUTH • MARMION RD • OSBORNE RD
...a distinctly different shopping experience!
SOUTHSEA VILLAGE

Express by Holiday Inn is
ideally situated in the heart
of this vibrant waterfront
development.

Portsmouth
Gunwharf Quays
Tel: 02392 894240

We offer 130 modern and
comfortable bedrooms, two
state-of-the-art conference
rooms seating for up to 50
people and ample on site
secure car parking.
Only two minutes walk from
the Historic Dockyard and
Portsmouth Harbour bus,
train and coach stations.
Southampton International
Airport is just 30 mins drive
away.

www.exhiportsmouth.com

action stations

Words: Anthony Burt Images: Royal Navy & Dru Bailey

EXPLODING

SUBMARINES, PIRATES,
HELICOPTER SIMULATORS, GUNS…
AND CORPORATE HOSPITALITY
Action Stations is the Historic Dockyard’s newest family adventure.
City Life went along to join the navy for the day…

F

or many years, although not quite the 800
the navy has had an association with
Portsmouth, the Historic Dockyard at the
Hard has been home to HMS Warrior, HMS
Victory and the Mary Rose. It is, as His Royal
Highness the Duke of York describes it, an
embodiment of “cutting edge technology”
throughout our times.
But now its new attraction, Actions Stations, has
opened and it is every child’s dream day out.
Walking in the warehouse-sized restored
Victorian boat store you are confronted by real

parts of Type 23 destroyers and the front end of a
Merlin helicopter. There’s a Harrier Jump Jet
simulator, gun turret, flight deck, computergenerated rifle shooting area, 275-seater cinema
and the new “Inter Active” exhibition.
Officially opened by passionate scienceadvocate Johnny Ball, the Inter Active section,
which is upstairs, is an open adventure playground
of learning, technology and games. It has a
futuristic look, taking clear lessons learnt at
London’s Science Museum on how to keep
growing – and grown-up – kids interested.
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Learn by Touch
General Manager Frank Nowosielski, who is the
retiring Commander of HMS Victory, has taken
charge of running Actions Stations. “We want it to
be an experience where people can learn by doing,
touching and having fun,” he explains, ramming a
mini-torpedo down a tube to prove his point.
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“You can discover a theory about why ships go
missing in the Bermuda Triangle, power-up a
Nuclear submarine and find out how an earthquake
sets off the devastation of a tsunami wave.”
For budding oceanographers and engineers the
Inter Active section has an area where you can
build a 120-square feet radio, hunt down a

submarine with sonar to try and sink it and learn
about the way the moon affects the tides.
A particular high-light, of which there are
apparently only four of these in the UK, is the lightprojection globe. This is a lit-up ball showing the
earth (or any other planet in our solar system), its
weather systems and how the world will look if
global warming continues.
You can alter the strength of wind to create a
hurricane on the light-projection globe to see how
weather patterns really work differently across land
and the oceans.
Costing the Navy £1.2 million, Action Stations’
upper floor area Inter Active has recruited local
talent to assist design and build the interactive
activities housed within it. Gary Barnard, who is a
computer animation student at the University of
Portsmouth, has been integral in building the digital
“look and feel” of several key set-pieces, such as a
virtual Battle of Trafalgar and the Nuclear
submarine power-up.
“We only conceived the ideas back in November
2005,” Gary says. “And we’ve developed all the
software to work with its hands-on controls in
about four months. It’s been a great project to be

Clockwise from the top:
a giant radio to build,
a flight simulator,
a climbing wall, the full
camouflage gear and
a cinema

involved with and fantastic for my graduation
portfolio too.”
As well as all this kinetic learning experience, the
new complex has a 275-seater cinema at the very
top of the Boathouse. Its main purpose is to show
visitors the specially filmed BBC-backed 25-minute
action movie Command Approved. It tells the story
of how naval warships deal with gold bullion
smugglers and pirates. The producers “borrowed”
a naval frigate and a £170 million warship to film
the movie as well as using the world-famous
Pinewood Studios.
Using HMS Marlborough and Montrose, the filmmakers fired mock missiles, shot some of the
Super-35mm film in the Bahamas and took two
years to complete full production.
But the cinema also forms part of Action
Stations other offering to companies: its corporate
hospitality package.

Cinematic Action
“Not many people will know that the Historic
Dockyard has such a huge, private cinema
screen,” Frank Nowosielski says. “We’re happy to

action stations

Interactive highlights
How we coped with Action Stations…

hold corporate functions where the cinema forms
part of a hospitality package. We can also put on
dinners in the Action Stations exhibition area so our
guests can do team building exercises in the
interesting environment.”
And it is the kind of environment you can see
creative and strategic plans being hatched by
companies to take on the world. The superior firepower and overwhelming presence of the
technology is more than enough to inspire any
team in to action.
In the interest of research, City Life tried out a
number of the massive, technology-driven Inter
Active features (see our high-lights - and disasters
- in the box on the right).
We blew up the Nuclear submarine in a few

seconds because the reactor over-heated, couldn’t
get the huge gyroscope to the top of its tower,
sunk a boat in the Bermuda Triangle, crashed the
Merlin helicopter but did manage to successfully
shoot down some enemy missiles.
On that track record, the Navy probably isn’t the
career for us but we’re sure the thousands of
visitors flocking to its doors can do a lot better.
www.flagship.org.uk
Open9.45am to 5.30pm every day: £9.50 for
adults, £8 for children or buy £16 saver ticket
giving you access to every exhibition in the
dockyard including the Mary Rose and HMS
Warrior.

• Sonar submarine hunting – using your
sonar-reading skills try to bomb the sub in
dark waters. We missed all three times.
• Propulsion races – for kids of all ages,
see how different shaped propellers work
faster than others and race each other
doing it. We beat former Naval
Commander Frank Nowosielski. Chuffed
with that.
• Aerodynamic race – for the younger ones,
see how different objects move quicker
than others through the water and time
how fast they take. We had the torpedo
so won again. Come on.
• Merlin helicopter simulator – take-off from
a ship or airport, glide in to a deep valley
or fly through the city. Everything was
going so well until that tree got in the
way…
• Moon machine – turn the moon across
Portsmouth’s coastal region and watch the
tide make the water rise and recede.
• Global warming predictor – wind the
handle so the date moves on from 2006
to hundreds of years in the future and
watch Portsmouth sink. By the year 3000,
Southsea will be underwater! Er, where’s
my house gone…

Good Housekeeping Diamond Award Winner
Four Smithfield Gold Awards
Hants and IoW Awards Champion
Licensed to Deal in Game

Welcome to Buckwells
of Southsea
John and Helen Buckwell welcome you to their superb award wining butchers shop, where
they have bought and sold top quality meat since 1987, which has been specifically grown for
them as free range, traditionally fed with a natural diet, free from additives and animal protein.
We have won many gold awards for our products and offer a wide selection of kitchen ready
products from Scotch Beef, Welsh Lamb and Hampshire Free Range Pork.
Let our family, help your family...

Tel: 023 9282 7053
70 Osborne Road, Southsea, Hampshire

Guild of Q Butchers
South of England Pie Champion 2005

quality
However much technology advances or virtual
material permeates our lives, the actual
written word remains. You can read a book on
screen but nothing beats holding the real
thing. You can tour a business or a holiday
online but a quality, showcase brochure is still
an unbeatable marketing tool.

experience
passion

At Printsiena we’re passionate about print. And
we go out of our way to make it the best.
Whatever your needs are we’ll meet them. Our
client base ranges from substantial, corporate
ventures to the individual who wants to fulfil
an ambition and publish that book. With nearly
two decades of experience under our belt we
can hold your hand and advise at every step
or just walk by your side as an occasional
consultant and partner.
As a print management business and
publisher we have access to suppliers
worldwide. We source the most appropriate
company that will get you the most
competitive price, value for money and meet
your deadline.
As a one-stop, full-service company, our
service can be tailor-made to suit you and we
pride ourselves on taking a personal interest
in your project at every level. Should you need
it Printsiena has access to a network of
experts, from writers to proof readers,
typesetters to designers, as well as contacts
in the media and PR sectors.

We put the pleasure in printing

For more information about how printsiena
could help your business, call Maurice Snowdon
or Lucie Janovska on 02392 777000 or email:
m.snowdon@btinternet.com

isambard kingdom brunel

EMPIRE OF AN
ENTREPRENEUR
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ISAMBARD KINGDOM BRUNEL
The bicentenary of a Portsmouth Son

Y

ou might associate Portsmouth with the
birthplace of Charles Dickens. That’s fine;
it is. But did you know the man who built
the Great Western Railway and the
famous Clifton Suspension Bridge over the River
Avon in Bristol is also a Portsmouth Son?
Born April 9, 1806, at Number one Britain
Street, Portsea, Isambard Kingdom Brunel was a
short (5ft tall but wore a tall hat all the time) but
tenacious man. The son of a French naval officer
and engineer Marc Isambard Brunel, Isambard’s
first work experience with his dad was designing
and building the tunnel underneath the Thames
that joined Rotherhithe to Wapping.
After being educated in France, Isambard came
back to England to help his father set up a blockmaking factory in Portsmouth’s dockyard. Now
known as the Block Mills in the Historic Dockyard,
this is one of the places Portsmouth will be helping
to celebrate IKB’s bicentenary year in 2006.

Second Greatest Briton

Words: Anthony Burt
Images: Portsmouth’s Arts Service
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A wide-ranging calendar of events will take place
across the city, which has already included a
bridge building competition and Great Reading
adventure for children. There will also be a play in
the man’s honour about his life, shown at the Arts
Centre, Central Library, Guildhall Square in May.
Touted by BBC Top Gear presenter, Jeremy
Clarkson, in 2002 as the man who should be
crowned the Greatest Briton, Isambard came
second – after Winston Churchill – in the public
vote.
After the 200th anniversary of the Battle of
Trafalgar in 2005 – which attracted thousands of
visitors and worldwide media coverage of
Portsmouth’s waterfront – you might think the city
is obsessed with history. It is but, like Isambard did
throughout his short life (he died aged just 53),
Portsmouth is always looking to the future for its
next project. In 2012, the same year as Britain
hosts the Olympics, Portsmouth will celebrate
Charles Dickens’ bicentenary too.
It is not a widely known fact but Isambard was a
colleague of Charles Dickens. Isambard and his
wife, Mary, stayed with Dickens in Lausanne,

IKB the “completer finisher”
If the man with all the motivation was living
today he would be, in management speak,
a “completer finisher”. He knew how to
dream but how to make his dreams a
reality. IKB expert Professor Tony Pointon,
of Portsmouth University, imagined what
the man might have said about modern
day engineering achievements…
The Spinnaker Tower
“He would have thought it looked
impressive but would not have admired the
planning involved. Isambard always built
his projects for at least a quarter of the
original budget and would have advised
Portsmouth City Council to get a legally
tight contract from the beginning.
Isambard ensured he knew the law well,
even when taking on such artistic
endeavours as the tower.”
Ship building by Vosper Thornycroft
“The technology and facilities VT has for
boat building would have made Isambard
envious. Their ability to move ships around
in their warehouse would have probably
made him go weak at the knees. Isambard
was ahead of his time when he built the
Great Western and the first all-steel ship
he planned to use for trade with Australia,
the Great Eastern. But he had no facilities
like VT do today.”
The Millau Bridge, France
“Isambard always wanted to do projects
he thought were impossible. He admired
those engineers that did the same; people
who pushed the boundaries of technology.
When the Millau Bridge was being built it
was so tall no one thought it would
actually stand up. Isambard would have
stood beneath it in awe at the engineering
feat he saw in front of him.”
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Switzerland. And evidence, from written
correspondences between the two men, show
they knew one another very well. Well enough, in
fact, for Dickens to use Isambard’s father as
inspiration for an engineer character in his novel
Little Dorrit.

Man on a Misson
Isambard was regarded as a “man on a mission”
when he went about his business. He would work
punishing hours, hardly rested until the job was
done and always had a cigar in his mouth. There
were many times he came close to death during
his work, once when he almost choked on a coin.
Perhaps it is subtle irony that this year the Bank
of England will be issuing a speciallycommissioned £2 coin with Isambard Kingdom
Brunel’s head on.
Professor Tony Pointon, who works at the
University of Portsmouth’s Earth and Environment
Sciences department, is a self-confessed “IKB”
expert. He told City Life that Isambard was as
much a planner and site manager as he was
engineer and dreamer: “He was notorious for
bringing projects in under cost; he was a devil for
detail and was trying to solve massive problems
without the technology to do so at the time he
was working.
“Isambard acted as a consultant engineer for
many projects that he never saw,” the Professor
continued. “He would advise others what to do
and was constantly looking for the next,
impossible project no one had done before.”
Although he left Portsmouth to travel the world
and build famous ships such as the Great
Eastern, which made its maiden voyage to New
York two days after Brunel’s death in 1859, the
man’s legacy lives on in the city. To ensure it
always does a new memorial has been unveiled to
him in front of St.George’s Church, Portsea.
www.portsmouth.gov.uk
For more information about Portsmouth’s IKB
celebrations contact the Arts Service on 023
92688070.

IKB built marvels such as
the Clifton Suspension
Bridge and the Bristol to
London railway line
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IKB Calendar of Events
May

June

Brunel and Dickens
Wednesday 10th, 6pm
University of Portsmouth, Portland Building,
Portland Street
FREE

Brunel’s Egghead Challenge
VT Shipbuilding/HM Dockyard
FREE

To most people’s amazement, Portsmouth’s most
famous sons, Dickens and Brunel, knew each
other well enough to meet up in Lausanne and for
Dickens to put Brunel’s father in one of his books.
More surprising are the many parallels in the
careers and lives of the two men. Professor Tony
Pointon of the Dickens Fellowship will take us
through the history as we celebrate Brunel 2006.
To reserve your place please contact:
Tel. 023 9284 2718
Around Portsmouth in 80 Days
Saturday 13th, 12 – 4pm
John Pounds Healthy Living Centre
FREE
As part of the Great Reading Adventure there will
be an activity day with fun for all arts, crafts and
entertainment for each country Phileas Fogg
visited on his trip. If you are lucky you may even
get to meet the man in person along with his
trusty friend Passepartout.
Tel: 023 9268 8066
Talk about the tower
Wednesday 17th, 7.30pm
Tiger Tiger Restaurant, Gunwharf Quays
FREE
A chance to hear about the amazing engineering
feats behind the Spinnaker tower, Portsmouth’s
infamous landmark.
Tel: 023 9268 8215
Family Construction Day
Saturday 20th
John Pounds Healthy Living Centre
FREE
An opportunity for you and your family to
compete against others and put your imagination
to the test. This event is set to be challenging
and a good fun afternoon. Materials will be
provided all you need bring is you and your team
ready to create your own bridge.
Tel: 023 9268 8215
Junk Percussion with Junk Bandits
Wednesday 31st 1.30 & 3.30pm
Fratton Community Centre
FREE
Play drums – get the funk through junk! Learn
how to drum in style. Buckets, trolleys, bins and
sinks in the hands of a junk drummer become
music to the ears. Create rhythms for voice,
drum and body, play in the band, learn how to
perform and become a rubbish drummer. For
young people aged 8-18 years
Tel: 023 9283 4144
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A 'Scrapheap Challenge' style event to design
and build a vehicle that can race across an
obstacle course constructed of bridges and
tunnels. You must be 16 or over and if your team
is under the age of 18 you must be
accompanied by an adult over 21 years old.
Tel: 023 9268 8246
Funtastic Science
Wednesday 7th
Isambard Brunel Junior School
Tel: 023 9266 0909
Thursday 8th
St George’s Beneficial School
Tel: 023 9282 2886
FREE
Interactive talks by the much loved Johnny Ball
who makes science accessible and fun. The root
of the lecture is in Johnny’s self discovery in
Science, Engineering and Technology and
specifically Mechanical and Civil Engineering via
Brunel and his legacies
Engineer’s Corset
Wednesday 14th
Isambard Brunel Junior School
Tel: 023 9266 0909
Friday 16th
Third Floor Arts Centre
Tel: 023 9268 8070
Thursday 15th
St George’s Beneficial School
Tel: 023 9282 2886
FREE
A play full of drama, history and amusing
revelations about Mrs Mary Brunel including
drama, music and discussion workshops to
research aspects of the play itself. It uses drama
to explore the ideas behind engineering.
Interactive Science Shows
Wednesday 21st
Isambard Brunel Junior School
Tel: 023 92 660909
Thursday 22nd
St George’s Beneficial School
Tel: 023 9282 2886
FREE
Participatory science shows entitled 'Simple
Machines' which explore simple pieces of
machinery in a fun and easy to follow way. 'The
Great Train Show' looks at how trains stay on
tracks, how they move so easily and why they
hate going up hills.

Art installation
On buses and at train stations near you!
Artist Chris Biddlecombe’s installation is based
on inventions which piece together some of
Isambard's engineering achievements. It will
emphasise and explain large-scale engineering
concepts through simple domestic interiors to
break down pre-conceived perceptions that the
ideas are too 'big' to consider.
Tel: 023 9268 8215
Paulsgrove Carnival
Saturday 24th 10am – 4.30pm
FREE
Starting at King Richards School and finishing at
Hempstead Green, Paulsgrove school and local
community groups have used an engineering
theme this year for their fantastic and colourful
costumes.
Tel: 023 9232 6370
London Mozart Players
Saturday 24th 7.30pm
Portsmouth Cathedral
Conductor Nicolai Moldeveanu and violinist
Tasmin Little bring you this exciting programme
of Mendelssohn greats who was known to have
been good friends with Brunel.
Eastney Beam Engine House open weekend
Saturday 24th & Sunday 25th
Art Exhibition
24th – July 2nd
No. 10 High Street
IK Brunel and Contemporary Victorian Art:
Exhibition of prints
Adam Hart Davis
Thursday 29th 2pm & 7.30pm
Action Stations, Portsmouth Historic Dockyard
Join Adam Hart Davis, presenter of Local Heroes
on the BBC and What the Victorians Did for Us
in an interactive science show in InterAction, the
new gallery at Action Stations.
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Portsmouth Baroque Choir & Orchestra
Saturday 1st 7.30pm
St George’s Church, Portsea
Conductor Richard Barnes presents music for
Brunel & by Great Britons, to include Boyce
Coronation Anthems, glees and music of
Brunel’s circle.
‘Profane Steam & Speed’
Sunday 2nd
New Theatre Royal
Timothy West provides an evening of readings
and music celebrating the Triumphs, Trials and
Tribulations of Isambard Brunel.

Words: Kealey Izod & Anthony Burt Images: Royal Marines Museum

ENTERTAINING

AT THE ROYAL MARINES MUSEUM
On the east side of the city the Royal Marine Mess, in the Eastney Barracks, caters for weddings,
events and dances. For a taste of VIP living, step this way…
or more than 100 years, the Royal
Marines' opulent Eastney Barracks, now
home to the Royal Marines Museum, has
been at the centre of social and political
life for the elite few since 1870. The Museum is
housed in what was one of the most Stately
Officers' Messes in England, giving the perfect
venue for magnificent events and entertaining of
all types.
Sumptuous rooms with priceless silver, halls
adorned with a world famous medal collection,
sweeping stairways flanked with regal portraits
and acres of landscaped gardens are available.

F

The quality and diversity of the facilities,
coupled with the extensive experience and
creative organisational skills provided by its
events staff, establishes the Museum as a
classic venue.
The Barracks organises events for all
occasions from dinners, dances, cocktail parties
to wedding receptions and business
presentations.
Corporate Hospitality manager Gloria Davis
said: “It must be a great place to hold a wedding
reception because even the museum’s curator
had his here recently.”

SPECIAL RATES FOR
CITY LIFE READERS
The Tulip Inn Portsmouth is situated just off junction 12 on M27 (A27 Port
Solent/Cosham turn off), and is very convenient for all the major Portsmouth
attractions which make the city an ideal year-round holiday destination.
The hotel is offering readers of Portsmouth City Life a 10% discount on its best
available rate (BAR) at the time of booking – subject to availability, and to be taken
between 1st April 2006 and 31st October 2006. To take advantage of this great offer,
just phone 023 9237 3333 to make your reservation and quote the code “City Life”.
Tulip Inn Portsmouth is a fully air-conditioned 108 en-suite bedroom hotel with
conference rooms, free parking, a ‘non smoking’ policy and a friendly and professional
service.
It also has free Wi Fi while the spacious bedrooms all have a walk-in power shower,
satellite TV with Sky Sports, an iron/ironing board and continental quilts.
The hotel’s Bibo Bar & Bistro is the perfect place to meet for either a drink or dinner
and also serves a delicious full English buffet breakfast.

PORTSMOUTH

For further information on our UK hotels please visit www.goldentulip.co.uk for
details of Golden Tulip and Tulip Inn hotels on mainland Europe and across the world
please visit www.goldentulip.com

royal marines museum

Dine like a King
or Queen at the
Eastney Barracks

A Slip of a Pen
Legend has it that The Former Officers' dining
room owes its grandeur to the slip of a clerk's pen
in 1869.
Allegedly, the mistaken addition of an extra
nought to the original budget made possible the
extravagant expense of intricate gold leaf ceilings,
splendid Italian marble fireplace and complex
chandeliers which still grace this room today.
The room provides an ideal setting where the
traditional elegance of a Royal Marine Officers'
dining room blends with the modern facilities
necessary for today's business and social events.

Many of the great events and dramas in the history
of the Royal Marines are commemorated by the
collection of over 7,000 medals, including all 10
Victoria Crosses ever awarded to Royal Marines.
These are displayed in the former Billiard Room.
The atmospheric Medal Room provides a unique
area for receptions, formal dinners and meetings.
The Museum's stone balustrade balcony is
accessible from this room and affords an unrivalled
westerly view of the Museum's magnificent
landscaped gardens against a backdrop of the
glistening Solent and Isle of Wight beyond.
The gardens themselves are, as you would
expect for a Royal Marine venue, immaculately
landscaped and are beautiful all year round.
Everything works to create the perfect environment
for holding special events and the hospitality team
will work with your company to get the most out of
your stay at the Barracks.
At the top of the grand staircase is the original
Minstrel's Gallery where Royal Marines’ musicians
entertained the Officers dining below.
With walls covered in rich, red baize and
adorned with fine portraits, the Silver Gallery, as it
is known today, is eminently suitable for dinners.
This room is great for those wishing to entertain in
flickering candlelight; they can re-live a part of
history as they dine in the Barrack’s polished-wood
surroundings.

Eastney Barracks Facts
• In 1983, Wimpey Homes started work on
private properties inside the Barracks.
There are now 117 houses, in an area
known as Lidiard Gardens, and 49 twostorey houses, in the Commanchio Camp
area of the site.
• The Barracks are flanked by the Eastney
East and West Forts, which are Scheduled
Ancient Monuments.
• The Barracks can comfortably cater for
up to 150 guests for a dinner, for a
cocktail reception up to 250 and for more
intimate dinners from 25 to 70 people.
• The Royal Marines Museum has a lovely
tea room open between 10am and 5pm.
You can visit this without necessarily
having to go in to the museum so it’s a
great place to pop in to if you’re out on a
walk along Southsea beach.
• The museum has on display Amphibious
Warfare Vessels. costumes and textiles,
musical instruments, weapons and also
has a library.
www.royalmarinesmuseum.co.uk

For more information call 023 9281 9385.
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blue reef aquarium
Blue Reef Events
MAY 2006
Predators
Sat 29th April - Sun 30th May
From stingrays to sharks, deadly stone fish to
piranhas the aquatic world is divided into the
hunters and the hunted. Discover the amazing
techniques different species have evolved to
catch their prey and come face to face with the
oceans’ ultimate predators - the sharks!
Finding Nemo Weekend
Sat 13th - Sun 14th
Can you find the real life ‘Nemo’ and his fishy
friends? All the animated characters from the
blockbuster movie were based on living
creatures.
JUNE
Shark Week
Sat 27th May - Mon 5th Jun
Despite their reputation as man-eaters, sharks
worldwide are under increasing threat from man.
Learn all about the secret world of these
amazing creatures.

DEEP DOWN
WITH THE FISH
Explore the Blue Reef Aquarium

T

ake the ultimate undersea safari at the
award winning Blue Reef Aquarium in
Portsmouth where there’s a world of
underwater adventure just waiting to be
discovered. Over 30 living displays reveal the
variety of life in the deep; from tropical sharks and
lobsters to seahorses and tropical fish.
At the Aquarium’s heart is a giant ocean tank
where an underwater walk-through tunnel offers
incredibly close encounters with the stunning
beauty of a tropical coral reef – home to hundreds
of colourful fish.
Other displays are home to everything from
poison dart frogs and monitor lizards to giant carp,
turtles and terrapins. And Blue Reef’s resident
family of Asian otters live in their own spacious
heated indoor holt.
Open daily from 10am, there are talks and
feeding demonstrations throughout the day plus
special events and activities throughout the year.
Blue Reef’s dedicated team of aquarists is
actively involved in pioneering captive breeding
programmes for a wide range of native and tropical
species.

Tropical Paradise

The centrepiece of the aquarium is the spectacular
coral reef housed within a giant ocean display.
Exotic species like moray eels, giant wrasse and
hundreds of other brightly coloured creatures
populate this bustling undersea city.

Blue Reef is a great place for visitors of all ages
to find out more about the wonders of the deep.
And, after all that exploring, you can sit back, relax
and re-fuel in the Blue Reef Café which has great
sea views. For younger families, baby food is
available and high chairs and a microwave is
available for use.
Children’s parties held at Blue Reef are a fun and
hassle-free way to celebrate birthdays in a safe
controlled environment. They provide an
unforgettable experience for youngsters of all age
groups. Themed Parties include: Pirates Party,
Shark Party and Mermaids Party
www.bluereefaquarium.co.uk

Dive Weekend
Sat 17th - Mon 19th
Whether you are an experienced diver or have
an interest in the sport Blue Reef Aquarium will
have something for you this weekend. Find out
about the amazing variety of marine life British
waters have to offer divers.
Otters
Sat 24th - Sun 25th
A weekend of otter related activities aimed at
raising awareness of the various threats facing
otter species around the world. As well as
special talks and feeding demonstrations with
the aquarium’s family of short claw otters visitors
will also be able to find out more about local
otter conservation projects.
JULY
Claws Weekend
Sat 1st - Sun 2nd
From comical hermit crabs and ‘fashionconscious’ decorator crabs to giant lobsters and
the mighty king crab this exciting feature offers a
fascinating insight into the incredible world of
crustaceans. Follow the Claws Trail and discover
all about these amazing armour-plated creatures.
Fascinating Frogs
Sat 8th - Sun 9th
Come face to face with some of the largest and
deadliest members of the amphibian family this
weekend. Discover why, despite these truly
awesome defences, many of the world’s species
of frogs and toads are now under threat and
desperately need our help to survive.
Reptile Weekend
Sat 15th - Sun 16th
A stunning collection of exotic reptiles and
amphibians from around the world. Feature
creatures include Nile monitors, snakes, poison
dart frogs, iguanas and geckos.
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shopping trip

Words: Lisa Clark Images: Dru Bailey

GIRL IN THE CITY
One girl. One Gunwharf shopping complex. One hell of a lot
of money spent…

F

rom changing room marathons to finding
the perfect shoe, shopping is by far the
greatest thing about being a girl. Now,
while I may not have the unique kooky
style of Sex and the City’s Carrie Bradshaw, I
do however share her ability to shop with all the
skill and efficiency of an incredibly sophisticated
military campaign.
I’m a careful and calculated shopper. I pick
high-street items with caution, and tend to save
instead for a few luxurious designer items each
season. In fact, I am more than capable of
blowing the national debt of an entire country
on a pair of killer heels. If, like me, you can’t
face the high street, Gunwharf Quays is a
summation of everything that is fabulous and
good about shopping. With over 90 designer
outlets, including Whistles, LK Bennett and
FCUK at substantially discounted prices; it’s the
perfect location for guilt-free indulgence.
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Frock Spotting
Begin your trip with careful forward planning:
• Dress accordingly: wear tights in case you
need to try shoes on. Wear comfy yet stylish
footwear (never exclude style for comfort,
you’ll only regret it) and banish the
embarrassing changing room scenario by
wearing good underwear.
• Choose your team: I tend to shop solo or
with one carefully selected friend to aid my
search. Others choose to surround
themselves with a gaggle of girl pals and
while I’ll never understand it, there are a few
who choose to go girl shopping for girl items
with…boys!
• Target locations: After frock spotting in
magazines, it’s important to have a detailed
and specific knowledge of what you want
and where you will find it.

Retail therapy
at Gunwharf Quays
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shopping trip

So many shoes and
only two feet

Girls, it’s biological; we need lots of shoes. Along
with several pairs of jeans, numerous tops, and
entire drawers full of accessories. I may not wear
them that often, but life without these essentials in
vast quantities is simply just not worth living. So on
your marks, get set, let the shopping commence!
While I can no longer close the door on my shoe
cupboard, and most of the shoes have hardly been
worn, I still absolutely NEED the stilettos with the
pointy toe and not the round ones.
If your weakness is shoes then luckily for you,
Gunwharf Quays is home to two LK Bennett
stores. Even luckier, both shops play host to some
of the most beautiful footwear. With it’s open plan
shop floor, exotic looking, friendly staff and shelf
upon well-lit shelf of colourful spring/summer
footwear treats, it really is a little bit of shoe-heaven
right here in Portsmouth. I was particularly taken by

a pair of bright red heels. Slightly pointy, slightly
square, slightly gorgeous. The shoes called to me
across the shop floor and it would have been rude
of me to ignore their plea. So I didn’t. Instead I tried
them on, fell head over killer heels in love with them
and purchased them immediately. At £39 reduced
from a whopping £90 how could I have not?

Fabulous and Sassy

Shoes from L K Bennett are for the fabulous.
They’re sassy, full of attitude and design conscious
– perfect for all us girls stuck a few hundred miles
from Paris.
Next stop: Calvin Klein underwear.
For simple yet seductive underwear, nobody
does it quite like Calvin Klein. Walking through the
door, a beautiful bra and knickers combo in subtle

lilac demands instant attention. At £25 for the set it
would make a perfect treat for yourself or a great
gift for a very lucky friend. However, it’s this
season’s bright red bra that I take to the counter
and exchange hard cash for. It’s £22 reduced from
£30 – what’s not to love about those kind of
prices?
If jeans are your thing, girls with curves, rejoice the drainpipe is dead and long live baggy
‘boyfriend’ jeans. Skinny jeans are so over.
After seasons of the oh-so-everywhere spray-on
look, sported by Kate Moss, Sienna Miller, Victoria
Beckham – the hot shape of the moment is the
slouchy ‘boyfriend’ jean, so called because it’s
loose, baggy structure makes it look like you
borrowed them from the man in your life. The Gap,
situated in Gunwarf Quays main square, is currently
selling a completely flattering pair for £35. You can

Shops not to miss
Ted Baker
If you want to introduce an element of fun to
your working wardrobe, this high-street
favourite is the place to head for.
Crew Clothing Co
The British Ralph Lauren, this label was
established in 1993 in Devon and specialising
in clothing for those who love the outdoors.
Liz Claibourne
The wedding season is approaching, so make
this a first-stop shop for classic day wear.
Ooh I could
scoff the lot
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balance the outfit by teaming your jeans with a
cute-as-a-button plain t-shirt, available in a
selection of colours, £18.
Tips for trying on jeans:
• Denim can stretch by a quarter to half a size,
so make sure you buy your jeans snug. If you
can’t button them up comfortably then they’re
too tight.
• Sizes can vary from brand to brand so don’t be
put off if you’re a size 12 in one pair and a 14
in another, buy the ones that fit.
• If you intend on wearing your jeans with heels,
be sure to take your favourite shoes with you.
Every girl knows that accessorising is the
perfect way to compliment an outfit and this
includes wearing the right perfume. The aptly
named Perfume Shop is the sweet-smelling home
to over 80 well known brands at heavily
discounted prices. Including the spanking-new
female fragrance from Hugo Boss, Pure Purple.
According to the blurb, it’s “attitude meets energy
in a truly feminine way. A Floriental Gourmand
fragrance, it’s distinctive and memorable”. As a
girl with attitude and energy, all I know is, it smells
delicious and modern and is £29.99 for 50ml.

Ultimate Lipstick

Men have only the vaguest idea of fashion,
working on the basis that if it’s in the shops, then
it must be current. Seriously, have you ever seen
two guys loaded down with fancy bags and not
assumed they’re camper than Elton John? Unlike
men, girls colour co-ordinate as instinctively as
breathing so to go with my gorgeous new red bra
I needed the ultimate red lipstick.
According to make up artist, Amy Davis, when
choosing a red lipstick “…look at your complexion
and the colour of your teeth to determine which
shade will suit you best. Orangey reds suit a paler
complexion while bluey reds look great on olive
skins and brunettes”.
With this advice in mind, I purchased a Barry M
Lipstick in 62, £4.25 from Boots; a slash of retro
red is the perfect accompaniment.

HMMM Chocolate

While you may try your hardest to resist, the pull
of Thorntons is far too strong. The smell as you
enter the store is enough to erase entire weeks of
dieting alone. Once inside, it is impossible to
leave without making a purchase.
The trick is not to fight it, just give in.
You deserve a treat and chocolate is by far the
most deliciously decadent treat of them all
especially when they come in beautiful packages.
I bought myself a small box of Eden chocolates
for £4.99 and because she’s worth it, I bought
my Mum a completely-over-the-top heart shaped
box for £25. If buying for others, the lovely staff
at Thorntons offer a hand, icing-piped message
service free of charge for that personal touch.
No shopping trip is complete without an
obligatory pit stop at Starbucks for hot chocolate
and a ridiculously huge slice of cake – I opted
for the sponge variety while my friend indulged
in a gooey, chocolate delight. It provides the
perfect opportunity to meet friends, discuss
purchases and…well, plan your next shopping
trip of course!

From frilliness to perfume
to a well-earned coffee
and cake break

barbara tipple

BARBARA TIPPLE

MAGNIFICENT JEWELLERY
Taking the path of least resistance has never been an option for
international award-winning jewellery designer Barbara Tipple

A

member of the prestigious Diamonds
International Academy – membership
awarded by virtue of winning her third De
Beers Diamonds International Award –
Barbara Tipple is a creator of unusual, exciting and
unique jewellery.
All of her pieces are lovingly hand-crafted using
the traditional skills of craftsmen and goldsmiths in
her own Mayfair and Southsea workshops, and her
work incorporates only those stones that she has
hand selected for their superb quality and intense
beauty.
Barbara’s commissions have included collections
for the World Gold Council and De Beers, and she
has exhibited alongside the jewellery of Pablo
Picasso and Max Ernst.
However, her first love is to design for her
individual clients. “I quickly develop a strong
connection with my clients when working directly
with them, and this is an important part of the
creative design process.”
“Working with young couples on engagement
rings is particularly rewarding.” Many of Barbara’s
hand-crafted engagement rings have incorporated
symbolic detail that has a unique meaning to the
couples commissioning them. Indeed, Barbara’s
own engagement ring – made by her Goldsmith
husband, David Ward - holds a secret which is
special to Barbara and David as a couple.

Barbara often uses unusual combinations of
metals and finishes, such as combining steel with
18ct gold and then adding the finest engraving or
inlaid work. Her award winning pieces have
included a platinum and clear acrylic diamondencrusted collar with light diodes.
Such combinations can be tortuously difficult to
work with, and it is a mark of her integrity as a
designer that she has occasionally broken up
pieces which, despite all efforts, have not
successfully realised her ideas.

25 Years Experience
With over 25 years experience of buying stones
from all corners of the globe, Barbara is able to
supply directly from source the most interesting
and beautiful gems at remarkably keen prices.
Although her major individual pieces command six
figure prices, Barbara has always been keen to
design for any pocket.
“Not having a huge budget should never deny
someone the pleasure of wearing beautiful
jewellery.”
Her current collection ranges from £50 £150,000, with a core range of affordable jewellery
between £1000 and £4000.
www.barbaratipple.co.uk

rolls royce

"Accept nothing nearly right, or good enough."
Sir Henry Royce, company founder

ROLLS-ROYCE

CRAFTSMANSHIP IN PORTSMOUTH
The world’s most prestigious car…built in the city?

W

hen a site was being considered for
the new home of Rolls-Royce Motor
Cars, in 1998, it was established from
the start that it should be in Britain
but there were a number of other important factors
to be taken into account. Naturally, good transport
links and access to a test track were paramount.
Also, as many Rolls-Royce customers would wish
to visit the plant, it was important that it should be
in an attractive part of the country, with excellent
facilities.
Goodwood at Chichester stood head and
shoulders above the other sites under
consideration. Situated in an Area of Outstanding
Natural Beauty, it is close to the ports of
Southampton and Portsmouth, London Heathrow
and Gatwick airports and attractions such as
Goodwood Racecourse and Motor Circuit, Cowes,
Cowdray Park and Glyndbourne.
And, yes, it does have a PO postcode so is
officially within Portsmouth’s boundaries.
Designed by top British architect Sir Nicolas
Grimshaw, the Rolls-Royce manufacturing plant
and head office has a living roof - covering 8 acres
- sown with sedum plants, which has become a
significant habitat for bird life. The rest of the 42

acre site and over 400,000 trees have been
landscaped to allow it to blend into the beautiful
South Downs countryside. The site has won
numerous architectural awards.
A Rolls-Royce car never has, and never will be,
mass-produced. More than 260 production hours
go into each Rolls-Royce Phantom, with many of
the traditional features - such as the coach lines
and exquisite cabinetry - still completed by hand.
The Phantom is, however, a 21st century car
and the finest craftsmanship is augmented by
advanced technical solutions: the result is a
marriage of traditional skills and modern machinery,
of human endeavour and technological
achievement.
The workforce at the Goodwood plant is highly
skilled. Each Phantom is hand-built to meet
specific customer requirements and this requires
craftspeople who are able to adapt their skills
across a wide range of tasks. Many have come
from outside the automotive world; for example the
furniture-making, yacht-building, musical
instrument and shoe-making industries are all
represented. The majority of the workforce is
British, although there are 14 other nationalities
on site.

Hand-crafting also allows much greater scope to
satisfy individual customer demands.
Such is the choice of colours, textures, veneers
and equipment that it is highly unlikely that two
identical Rolls-Royce Phantoms will ever be
produced, unless deliberately commissioned, of
course.
Bespoke is the name given to the unique
features specified by customers for their Phantom.
It could be anything from drinks coolers to audiovisual equipment, humidors to hat-racks. This
traditional way of working has long been part of the
Rolls-Royce brand.
The company recently unveiled their second
experimental car - 101EX – at the Geneva Motor
Show and Ian Robertson, Rolls-Royce Chairman
and Chief Executive, said: "101EX employs the
same engineering philosophy as the Phantom,
balancing high technology with hand
craftsmanship. It illustrates the position of strength
from which we operate and points the way for
potential new models.
"We hand build cars to individual customer
requirements at Goodwood. All the beautiful wood
and leather fittings are created by Goodwood
craftsmen and women."
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land rover

SIGN OF THE TIMES
Land Rover means Guy Salmon

N

orth Harbour based dealership Wessex
Land Rover has formally changed its
trading name to Guy Salmon Land Rover
and, in so doing, brings one of the most
respected automotive retail brands to Portsmouth.
Previously part of the William Jacks Group,
Wessex is now part of a select group of
businesses to join the Sytner Group and bear its
Guy Salmon trading name.
Dealer principal Scott Pomery explained: “The
Guy Salmon sign is like a seal of approval –
customers and competitors know that those
businesses carrying the name are committed to
delivering the highest possible quality of service,
facilities and expertise. The team and I are
therefore justifiably proud to have earned our place
alongside Guy Salmon businesses in the UK.”
Guy Salmon Land Rover is also celebrating the
success of the Discovery 3 following its second
consecutive WHATCAR? award win in the coveted
Best Large 4x4 category.
This win is the Discovery 3’s 67th award and
recognises its combination of class-leading
refinement, off-road performance and bold,
contemporary design.
WHATCAR? group editor Steve Fowler says it is
“a brilliant achievement”. He then went on to say
that: “None of the Discovery’s key rivals can match
its no-nonsense image or ability in the rough, yet
it’s as classy and refined as an executive saloon
and as practical as an MPV.”
On the road, the potent 315Bhp V8 engine gives

the Discovery performance and prowess to match
more overtly sporting cars, whilst the spacious
interior comfortably fits seven adults, ideal for trips
with the family or friends.
Available from £26,995 the award winning
Discovery 3 is an expression of what Land Rovers
for the 21st century are all about.
Adding to the award winning vehicles in the
current Land Rover range is the Range Rover
Sport which was named as 'SUV of the Year' in
BBC Top Gear magazine's 2005 awards.
Commenting on the award, Scott Pomery, dealer
principal said: “As the best-performing, besthandling Land Rover ever built, the launch of the

Range Rover Sport marked our debut in the
performance SUV market. ‘
This latest award comes on the back of rigorous
road tests and challenges set for the vehicle by the
Top Gear team – from out-manoeuvring a highperformance military tank with laser-locking devices
on the TV show, to conquering Dubai's 'Big Red'
sand dune in the magazine.
Top Gear editor, Michael Harvey, said: "The
Supercharged 390bhp Range Rover Sport is the
only choice for Top Gear magazine's SUV of 2005.
BMW and Porsche make world-beatingly-great
sports cars but Land Rover has only ever made
great SUVs, one of which now goes a lot like a
BMW or a Porsche."
The top-line Range Rover Sport uses a speciallydeveloped version of Jaguar's acclaimed 4.2-litre
supercharged V8 engine with an electronicallylimited top speed of 140mph/225km/h.
Range Rover, the World’s first luxury off-roader,
has an enviable reputation for breaking boundaries
and redefining limits in terms of style, innovation,
prestige and sheer ability. And the new Range
Rover is no exception - scaling new heights in
terms of luxury and of capability both on and
off-road.
If you would like more information or advice on
any of the vehicles in the current Land Rover range
or to book a test drive, visit Guy Salmon Land
Rover’s North Harbour dealership.
Contact 023 9232 5555.
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A SHORT LAKE BREAK
IN NORTHERN ITALY

Don’t shop in Rome. Don’t gaze at the Church architecture of Florence.
Don’t breathe in the romance of Venice. Try a short break to Lake Orta

travel & tourism

Words: Anthony Burt Image: Andrea Lazzarini Editore
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ecently voted as Sunday Times Travel
magazine readers’ number one European
holiday destination, the high-heeled boot
of Italy is kicking some butt. The third
time in as many years the country has achieved
this accolade, in 2005 nearly three million British
people visited the country.
It’s always had a wide appeal to British
holidaymakers as it has everything – great food (in
huge pasta portions), faded green countryside,
idyllic and quirky local villages, Roman history,
white-sand Mediterranean beaches and the energy
for family life that the locals bring to the
experience.
But, rather than spending your time bustling
around the Gucci and Prada stores in Rome, have
you considered the stress-free zone of a
picturesque Lake Break?
Lake Orta is 18.5 square km of restful bliss
sitting at the Alpine foothills of Northern Italy. It is a
thousand feet above sea level and has its own
micro-climate because of the surrounding hills.
With the lake’s villages on the edge of the water,
and their Romanesque and Baroque architecture,
it’s the small town of Orta San Giulio and its
vibrant piazza that is your wine and dine centre.

Enchanting Water
The Lake’s water, surrounded by its bank of
luscious trees and the background of mountains,
is enchanting enough to let your imagination run
away to mythical adventure stories of old. In fact,
as you float across to the Island of San Giulio in
the centre of the lake, you should rest easy that
sixteen hundred years ago St Julius banished the
dragons supposedly residing there. Only nuns live
there now.
On the island, it is well worth visiting the Basilica
of San Giulio’s delicate frescoes and the miraclemaking crypt of St Julius.
From San Giulio’s isolated, central position in the
lake it’s possible to see the Sacro Monte forest
above the rooftops, and little chapels, of Orta.
Visiting these woods, and the lake’s haunting past,
will put you in the company of famous philosopher,
Nietzsche. He fell in love with temptress Lou
Salomé here, helping provide Lake Orta with its
title of “most romantic lake”.
At the moment, Alitalia airlines are flying to Milan
Malpensa airport, which is about 40 minutes drive
from Lake Orta, for roughly £114.00 per person
including taxes. Best times to visit are April/May
and October/November.

Lake Orta - Where to Stay
On average Italians eat 30 kilograms of pasta per person each year. So, as you’ll no doubt try to
beat this staggering record on your short Lake Break you’ll need a special place to stagger back to
afterwards…
The Casa Bellavista is an apartment sleeping 4 people on the top floor of a grand villa dating
from the 1880's. Staying here, you can enjoy the unique setting with wonderful panoramic views of
Lake Orta. On one of the usual sunny days, soak up the rays on your own private roof terrace.
La Calla and Orchidea are two apartments (each sleeping 2 to 4) situated in the heart of Orta
San Giulio, just 50m from the lake front. So you can enjoy the café culture, stunning town
architecture at the same time as strolling round the lake. Minimum stay 3 nights.
The Darsena is a one bedroom house, sleeping 2 to 4 in one double bedroom with extra single
bed and double sofabed. It’s right on the edge of Lake Orta, has its own lake-front garden and
even a rowing boat. It’s just five minutes walk from the delightful piazza of Orta San Giulio and its
restaurants and cafes.
More at www.lakeorta.com/contents-bellavista.htm
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CITY EVENTS & MAP
MAY-JULY
May

June

July

8th VE Day Salute
Royal Armouries, Fort Nelson
16th Mayor Making
11.00am. Main Hall, Guildhall
19th Volvo Ocean Race
leg 7 finish Gunwharf Quays
20th and 21st
Volvo Ocean Race:
Musical & Street Entertainment
Historic Dockyard
Sir Arthur Conan Doyle
in Southsea Guided Walk
2.30pm. £3.00. Meet at City Museum
& Records Office
28th Highland Road Cemetery Walk
2.30pm. £3.00
Cemetery Lodge, Highland Cemetery
28th and 29th
Soldiers of the Somme
Royal Armouries, Fort Nelson
29th Authors of Southsea
2.30pm. £3.00 . City Museum & Records Office

1st and 3rd
D-Day anniversary commemorations
10am - 5pm. D-Day Museum,
Clarence Esplanade, Southsea
2nd Volvo Ocean Race leg 8 start
Gunwharf Quays
3rd Spice Island Guided Walk
2.30pm. £3.00. Square Tower
4th D-Day Walk
2.30pm. £3.00. D-Day Museum
5th and 6th
D-Day anniversary commemorations
10am - 5pm. D-Day Museum,
Clarence Esplanade, Southsea
17th The Rock & Roll Years
7.30pm – tickets £14.00, £13.00
Kings Theatre
Spice Island Guided Walk
2.30pm. £3.00. Square Tower
25th Regeneration of Gunwharf
2.30pm. £3.00
Visitor Information Centre, the Hard

1st Fireman Sam To The Rescue
2pm & 4.30pm – tickets £10.00, £8.50, £34.00
(family), £7.00 each (groups 10+)
Sir Arthur Conan Doyle in Southsea walk
2.30pm. £3.00. City Museum & Records Office
Portsmouth Waterfront Food Festival.Gunwharf
15th Play Festival
For 5-13 year olds. Free. The Bandstand
Portsmouth Waterfront Food Festival From 10am. Ticket only. Historic Dockyard.
22nd Regeneration of Gunwharf guided walk
2.30pm. £3.00
Visitor Information Centre, the Hard
23rd Sir Arthur Conan Doyle in
Southsea guided walk
2.30pm. £3.00. City Museum & Records Office
24th 50+Festival begins
29th Spice Island Guided Walk
2.30pm. £3.00. Square Tower
29th and 30th
Stars & Stripes
Royal Armouries, Fort Nelson

How to…take it to the extremes on the Isle of Wight
As the craze for adventure sports continues to
go from strength to strength, anyone who is up
for having a go themselves should head over to
the Isle of Wight, a great place to try out
extreme activities like kitesurfing and
paragliding for the first time. Ferry operator
Wightlink has just set up a new section on its
website How to….try something active, which
provides all the low down on activity sports
and links to the Island experts who will get you
started.
Think of the Island as a dry ski slope,
somewhere that you can try out a completely
new sport for a fraction of the price it would
cost to plan this on an overseas holiday. Easily
accessible from the UK mainland on Wightlink’s
Portsmouth-Fishbourne car ferry or its FastCat
catamaran service to Ryde, the Isle of Wight
boasts a host of specialist companies offering
tuition in adventure sports like windsurfing,
surfing and kayaking as well as paragliding and
kitesurfing.
Conditions are good and just taxing enough,
without being too daunting. Novices can have
a taster session – anything from a one day try
out to a three day ‘learn the basics’ course.
And that should be enough to find out if you
have a real aptitude for the sport or want to try
something else.

38 CITY LIFE

And if you don’t get around to it until then, at
October’s Wightlink-sponsored White Air
Extreme Sports Festival (26-29 October),
there’ll be a great opportunity for complete
novices to try a host of challenging land and
water based sports.
Find out more: www.wightlink.co.uk/howto
White Air 2006: www.whiteair.co.uk
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Location: Portsmouth
London (M3),
Southampton
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Meeting the business development needs for innovative companies
by providing flexible managed office space

technopole
giving business a better start

To discuss your individual requirements or arrange to visit the centre contact Karen Tyrrell, Sales & Marketing Manager
Tel: 02392 658200 Fax: 02392 658201 Email k.tyrrell@oxin.co.uk Web: www.oxin.co.uk/pt
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6:30am

CITY

COMMUTER

Travelling to work is music to the ears of one Portsmouth resident.
City Life takes a ride with well-known commuter, Des Paul

O

ver 65,000 people commute in and out
of Portsmouth every day. The city is now
officially in the same “commuter belt” as
Brighton and Guildford. So much so
23,100 residents now travel out of Portsmouth to
work – many going to London.
And these daily London commuters all know
each other. They might not go round each other’s
house for dinner, but there is a sense of
community that gels those career-minded enough
to get the 6.53 to Waterloo every day.
This travelling community’s respect for one
another stems from the drive and stamina that gets
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them out of bed before dawn breaks to stand on a
cold train platform.
Portsmouth has much to offer high-flying
business men and women; including the escape
from London at the end of the day back to a home
by the sea.
But some jobs are just too good to refuse. Even
if they mean a four hour round trip every day.

Power it Up

Des Paul has one of those jobs. Best known for
the eight years he spent presenting the afternoon

6:54am

6:48am
Chatting up the girls always
makes the journey go quicker

7:22am

8:32am

8:39am
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8:36am

Reaching Leicester Square

8:47am

commuter

show on Capital Radio’s Power FM, Des is now
Head of Music for expanding R&B station Choice
FM. Owned by the GCap Media Group, Choice
reaches an average 510,000 listeners in London
and a further 102,000 UK-wide audience of 15 to
34 year olds.
Des, who is 32 and lives in Southsea, describes
his job as “choosing all the music that people hear
on the station”. He sets the studio play lists, deals
with record labels and the station’s presenters.
He works in the über cool Leicester Square, the
Choice FM studio flanking other big entertainment
brands like MTV. Des calls himself a “young
commuter”, after having done it for only two years.
We asked him to let City Life tag along for an
insight in to the world of Commuterville:

6.30am

Leaving his house in Southsea to walk to Fratton
train station, Des isn’t in a hurry. “I like to leave
plenty of time to get there,” he explains as the
night sky lingers above. “The last thing I’m up for
doing at this time of the morning is running for a
train. One of the challenges to commuting is
minimising the stress levels. You have to start off
as you mean to go on: a calm walk to the station
listening to the ipod.”
So we make it to the station with ten minutes to
spare before the train arrives.

6.44am

Des flashes his annual season ticket at the station
guard as we walk through the ticket office. This
prompts the inevitable question: surely commuting
is an expensive part of working in London?
“Yes, it can be,” Des replies. “Mine is about three
thousand nine hundred pounds for the year. But it’s
done through a loan at work so I don’t feel the
expense so much. And many companies subsidise
the travel or take direct debits out of your wages to
help with affording it. Besides, if you’re working in
London the wages are higher so it kind of balances
itself out.”
There are many different types of rail card that
South West Trains offer and one of the things Des
believes is great about commuting is the online
tracking facility.
“If it’s been a stormy night, sometimes you need
to know if your train is running. You can look on
the internet to check whether individual trains will
be on time and then adjust your travel
arrangements to suit it.” So the internet can save
you a wasted walk in the cold; use it at
www.southwesttrains.co.uk

6.48am

There are some essentials you need for commuting
(apart from a warm coat during the winter months)
and that’s why we step in to Fratton station’s
refurbished Pumpkin café to buy a hot drink. This
is Des’s “Tea and Times” moment; a few minutes
of saying hello to the regular travellers and making
those essential purchases. “I buy a tea for the
caffeine hit and the Times to read on the journey
every morning,” Des says.
Des walks back outside to platform one, sipping
his tea. He is not your usual suited banker.
Because his job is in a studio he dresses in t-shirt
and jeans.

Before working as a DJ and sponsorship
promoter at Power FM, Des lived in London for
nine years. He explains, as we walk toward the end
of the long platform, that he moved down to
Portsmouth to try and get “the best of both
worlds”: a place near the sea in a vibrant city as
well as having a great job.
Then two years ago the Head of Music role
came up at Choice FM and the decision wasn’t a
difficult one. “I didn’t want to leave Portsmouth,” he
says with an emphatic smile. “I love this city, there’s
always something going on and all my friends are
here.” So he plumped for the job and a
commuter’s life.

6.53am
As we climb on the train and find some chairs with
a table, Des expounds the benefits of the new
automatic-door trains. “It seems trivial,” he says,
waving at another regular he knows, “but the old
slam door trains were loud, cold and they shook
you around so much you were in a daze when you
got to Waterloo.”
Another positive about Southwest Train’s
£1billion investment in to 785 new trains is the
ease and space you can now use your laptop on
them. Des tells City Life that, if he’s in the mood
and hasn’t been out too late the night before, he
can get several hours work done on the journey to
London.
And a lot of Des’s job includes working with
rising music talent to promote their material. “I’ve
recently worked with lots of fantastic artists like
Kanye West, Beyonce, Jennifer Lopez and Fifty
Cent. It’s a really great job.”

8.31am

The morning sunshine’s with us now and we arrive
at London Waterloo. There’s a quick dash in the
platform scrum down the steps to the
underground. Des goes via the Bakerloo Line to
Leicester Square. Only a five-minute tube ride.

8.39am
As we walk in the studio building where Des
works, the Choice FM logo on the door, City Life is
curious whether this trip gets tiring by the end of
the week. “Of course some days can be tiring but I
love the buzz of it: seeing everyone and knowing
you’re on the way to London to do a great job. But
safe in the knowledge you can escape at the end
of the day and go back to Southsea.”

8.45am

Des strolls in to the presenter’s studio and starts
chatting with one of the breakfast show’s
presenters. They begin to work out today’s music
schedule, organising any stars that are coming in
for interviews and generally sorting out the station’s
content for the day.

8.47am

The On Air light comes on. This is City Life’s cue to
leave Des to his day’s work as we head off for a
West End shopping trip and, later, the commute
home.
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HIGH-FLYERS
City Life talks with some of the most influential business people in the city
Words: Robin Lander Brinkley

Robin is a PR consultant who owns
Maxwell Communications. He supports
a variety of individuals, small businesses
and corporate organisations.

Stephen Baily, cultural visionary
Head of Culture, Portsmouth City Council

Well-dressed, focused and charming – the striking
qualities of Stephen Baily when you first meet him.
These are clearly the ‘tools of his trade’ when
influencing local businesses and council colleagues
about cultural issues.
After a restructuring at Portsmouth City Council
last year, a new post was created – ‘Head of
Culture’. The person who undertook the role would
have the unenviable task of cutting through the
outdated notion that ‘Portsmouth’ and ‘Culture’ is
a contradiction in terms.
Stephen Baily has taken on this challenge and is
currently shifting the city’s image through a
makeover. And he already seems to have achieved
a great deal during the past few months.
“Whenever I hear Portsmouth referred to as a
cultural desert, I take it as a personal challenge,”
says Stephen with an authoritative tone. “But I am
aware that I have to be careful of the
preconceptions people may have of a ‘lecturing’
council officer.
“When people think of the council, they think of
traffic wardens, bin collections and taxes - these
factors are highly visible and relevant in their
everyday lives.
“But there is also a big team of skilled and
dedicated staff delivering many exciting and vital
services that make city life so much richer for us all
– running public services like libraries and
museums, music and literacy projects. My role is
very much a contribution to the council being seen
as a supportive, nurturing body rather than an
oppressive, obstructive one.”

cultural strategy, and how we are now embarking
on many exciting plans to bring it to life.
Portsmouth’s time has come.”
And the facts certainly support Stephen’s
claims. Tourism in the city is growing; over
300,000 visitors were in Portsmouth for the
Trafalgar fireworks display last year. The Tricorn
Centre has been pulled down to make way for a
‘Northern Quarter’ of the city that will boast a
flagship John Lewis department store. And after
the success of Gunwharf Quays and the Spinnaker
Tower, more development plans are in place for a
site in Tipner on the east of the island.
The Trafalgar celebrations last year not only
attracted massive crowds who enjoyed the special
programme of events, but also caught the
attention of the international media with live
television coverage beamed round the world.
‘It is this kind of media exposure that gets us
noticed and provides us with a platform on which
to communicate Portsmouth’s identity,’ says
Stephen. ‘This year we have the Volvo Ocean

Race at Gunwharf that will attract another huge
following and extensive media coverage.”
The exhibition of material from the city’s Arthur
Conan Doyle collection occurs in June and will be
another major event. This will be followed by the
major exhibition of this collection in 2007.
“Portsmouth is attracting an increasing number
and diversity of visitors. This is due to the
increasing variety of its events and exhibitions.
Portsmouth has always had the sea, its Naval
connections, the Historic Dockyard, Royal Marines
and D-Day museums. But now Gunwharf is pulling
people in from London and elsewhere.
“Portsmouth needs to become better at
retaining talented graduates, at helping residents
to develop their skills, and attracting investment to
strengthen our local economy. Cities everywhere
are learning that building cultural strength and
richness is central to achieving this.”
It is quite clear that Stephen aims to achieve this
for Portsmouth, turning the city in to a haven of
culture, arts, entertainment and diversity.

New Horizons

Before Stephen started as Head of Culture he
thought it vital to visit other cities across the UK
that were undergoing serious development, such
as Manchester and Glasgow. Along the way he
made some important discoveries about how they
were embracing cultural activities.
“Not only did I realise that culture was playing a
pivotal role in the cities’ identities,” Stephen
continues. “But it was being used to establish
each city as a brand in its own right.
“People I visited wanted to hear all about
Portsmouth. Attention is being paid to its identity,
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Rachel Lowe, entrepreneur
Destination Board Game Creator, RTL Games Ltd

There are few success stories as inspiring as that
of Rachel Lowe. Five years ago, Rachel was
making ends meet by working night shifts as a cab
driver. Now she is leading several lives all at once:
law student, inventor, entrepreneur,
businesswoman, media mogul, mother of
two….the list seems endless. But how did
Portsmouth’s most exciting high flier achieve all
that she has?
Rachel Lowe has accomplished more in three
years than most people do in a lifetime. When you
meet her, you expect to see signs of exhaustion or
at least a little tiredness. But she shows none. She
is sharp, bright, attractive and modest about all
she has achieved.
Rachel’s success started when she was driving
her cab around Portsmouth on one of her
nightshifts. She picked up a passenger who was a
lecturer at the University and, after telling of her
frustrations at not being able to get the
qualifications she longed for, Rachel was
recommended to apply for a law degree at the
university.

She was accepted and, whilst in her first term,
entered the Enterprise Challenge 2003 with an idea
she had for a board game: Destination.
“It had been in my head for two years,’ she
explains. “The players’ pieces were miniature taxis
and you had to collect fares from destinations on
the board. The idea was to be the player with the
most money if you could survive the shift.”
Rachel won the various stages of the Challenge
and the prize money allowed her to secure
Intellectual Property Rights, make a prototype
of the game and set up her company, RTL
Games Ltd.

Monopolising the Market

In October 2004 the London version of Destination
was launched at Hamleys in Regents Street and,
after two day’s trading, was in their top 10. Within
a month, ‘Destination London’ was on Hamleys
home page at Number One (with renowned family
favourite, Monopoly, at number three).
Rachel made her television debut on BBC2’s

Dragon’s Den in January 2005 and went on to
secure deals with stores such as Toys R Us, John
Lewis, WH Smith and Harrods. She also won the
title of Achiever of the Year at The Business
Excellence Awards hosted by The Portsmouth
News.
At the start of 2006, Rachel attended
Destination’s American launch at the New York Toy
Fair and is now managing a roll-out programme for
ten UK cities, Dubai, Rome, Sydney and Toronto.
After all this success, Rachel is still grounded
with an extraordinary sense of social responsibility.
After winning the Enterprise Challenge two years in
a row, RTL Games Ltd became a sponsor of the
event and Rachel was able put money back into
the Challenge that helped her to start her business.
“It now gives me great pleasure to share my
story with others,” Rachel says. “I actively promote
enterprise within schools, colleges and universities
and am often requested as a keynote speaker at
major enterprise events. Even the public speaking
becomes part of my story, because as a child I
suffered with a really bad stammer. I couldn’t string
a sentence together, let alone stand in public and
talk with confidence!’
Throughout all the dramatic changes in her life,
Rachel has chosen to stay in Portsmouth and
continue with her studies.
“I am a Pompey girl, born and bred,” she states
proudly. “I never considered setting up RTL Games
Ltd anywhere else. I do travel a lot, but I love my
office at the university. It has a fabulous view of the
city!
The business community in Portsmouth have
been so supportive, Rachel explains: “If it had not
been for local sponsorship the first edition of the
game, Destination Portsmouth, I would not have
raised the money I needed.”
Rachel has transferred her studies to the
university’s Partnership Programme. This means
she gets accreditation for what she achieves within
her company as well as completing the taught
units.
“I am determined to finish my education and
complete my degree,” she explains. “Nobody
knows what the future holds and I’m not taking
any chances!”
Find out more about RTL Games Ltd on:
www.rtlgames.co.uk
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Ann Ridley, business expert
Dean of the University of Portsmouth Business School

It is a well known adage that ‘knowledge equals
power’ and no one can provide more evidence to
support this than Ann Ridley, Dean at the University
of Portsmouth Business School. She has seen how
thorough research, and its effective application,
have achieved great success for the Business
School and the city’s thriving business community.
When Ann Ridley was made Dean of the
University of Portsmouth Business School in August
2001, one of her first tasks was to prepare and
manage its move to the prestigious, purpose-built
Richmond Building located in the heart of the city.
“When we moved two years ago, it was the final
phase of the university’s plan to bring all the
faculties onto one campus,’ Ann explains. “The
modern structure and design of the building
represented the forward-thinking ambition
fundamental to the work that we and our students
undertake.’
It is this ambition that has led to the university to
succeed in offering a complete lifelong learning
programme for students studying at all levels, from
foundation years through to doctorates.
The Business School has always provided a solid

business curriculum in staple subjects such as
economics, law and business management, but it is
the provision of innovative courses that has set it
aside from its competition.
“We have an impressive record of teaching in
marketing, sales and project management,” says
Ann. “These courses are flexible in their approach
and are constantly updated with the latest industry
developments.”

Terrorism and Bird Flu

One of the new course’s proposed is in ‘Risk, Crisis
and Security Management’. The curriculum covers
topics such as fraud, security of company assets
and the development of procedures needed in light
of recent high-profile threats such as terrorism and
bird flu.
“We pride ourselves on being responsive to
current events. These courses may be short-term,
but they address real needs in modern business,”
Ann adds.
But how does the university identify these issues
and decide which courses to provide?

“We work closely with professional bodies such
as the Chartered Institute of Marketing, the Law
Society and are one of only ten centres of
excellence for both the Chartered Institute of
Professional Development and the Institute of
Quality Assurance.
“A lot of ideas also come through the research of
our professors. We have staff groups where new
courses are presented, developed, go through
numerous stages of approval and are finally
prepared and taught.”
This research doesn’t just benefit the university.
The Business School has been at the forefront of
what is known as ‘Knowledge Transfer’ for a
number of years.
“Knowledge Transfer does exactly what its name
suggests,” Ann explains. “Universities work closely
with businesses in industry to improve productivity
on a national scale. Through its research,
universities acquire information that is often of
interest and use to many commercial enterprises.”
In return for giving private companies access to
such important information, the Business School
benefits from being at the sharp end of the modern
working environment. It can provide outsourced
research facilities, short courses that impart
knowledge and workplace consultancy.
“In a recent survey,” Ann continues. “We were
placed in the UK’s Top 20 for research.
“We’re now introducing in-course activities so
that, for example, our law students are offered the
opportunity to take part in work at the Citizen’s
Advice Bureau. By working with CAB advisors in
extra-curricular activities, the students improve
communication, advising and reporting skills that
they would not normally get from the classroom.”
And for the future, the university has just
launched a new initiative called ‘Purple Door’. This
is a facility for anyone who wants to explore what
the university has to offer. If a company is looking
for specific information, and doesn’t know exactly
where to go in the organisation, this central point of
contact can be used.
“This is a really exciting time for the Business
School, the University, its students and the
Portsmouth business community,’ concludes Ann.
“We are very much looking forward to welcoming
companies through the Purple Door!”
www.port.ac.uk/purpledoor
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THERE BE PIRATES
ON THE HIGH SEAS…

Disney’s “Black Pearl” is the only American entrant in the Volvo Ocean Race
CITY LIFE 53

disney’s volvo entry

A

skull and cross bones floats ominously in
a stormy wind as a boat appears out of
the dense fog. There are cries echoing
across the choppy, dark waters. All who
are nearby shiver.
Not with fear. Mainly from the cold. Because
Disney’s film distribution company, Buena Vista
International, have entered in to a unique marketing
agreement with the Volvo Ocean Race 2005-06
resulting in the “Black Pearl” yacht, and it’s been
out on the rough seas of the world since
November 2005. The welcome break at Gunwharf,
Portsmouth is one the crew will relish.
But not, sorry girls, with Johnny Depp as captain
Jack Sparrow on board. He’s still too busy
shooting the two sequels to Disney’s 2003 massive
blockbuster hit Pirates of the Caribbean: The Curse
of the Black Pearl.
Skippered instead by 46-year-old Paul Cayard
from San Francisco, he is the only American to
have previously won this race – when it was called
the Whitbread Around the World Race – back in
1998.
And everything is riding on Cayard as Disney’s
pirate ship is the only American entry in the
31,250-mile, nine-leg race.
“Disney’s mass appeal is going to bring the
around-the-world-race to a whole new audience,”
Cayard explains. “So I’m pleased Disney is involved
in this race. It has to be good news for everyone
involved in the race, not just those that enjoy
sailing.”
But some have dismissed Disney’s sponsorship
of the “Black Pearl” as one of the most travelled
advertising billboards in the world. Managing
director of Buena Vista International UK, Robert
Mitchell, told City Life that being involved in the
race is no small commitment.
“This has been a fantastic opportunity for us to
remind viewers across the globe that Pirates of the
Caribbean: Dead Man's Chest is coming to
cinemas this summer. Although the Black Pearl is
an American entry, it is close to our hearts in the
UK as she was built here and the only boat to be
christened here. There will be a chance to sail on
the Black Pearl when she reaches Portsmouth
which I’m sure will be a memorable day for
everyone.”
Originally the 10-strong crew of the “Black Pearl”
were destined to have black sails so the true
essence of a Pirate Ship slicing through choppy
seas would be provided. But there was a small,
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annoyingly practical problem, about raising a
spinnaker. The crew pointed out to Disney that if
they tried raising a pitch black spinnaker sail in the
middle of the night – which they often have to do
to catch the wind – no one would be able to see if
it was set right.
So, as City Life’s exclusive images show,
common sense won out and instead of black sails
the ugly skull of Disney’s new movie Pirates of the
Caribbean: Dead Man's Chest stares out across
the world’s oceans.
Starring British actors Orlando Bloom and Keira
Knightley, whose turn in Pride and Prejudice was
stunning enough to catapult her to mega-stardom,
Pirates of the Caribbean: Dead Man's Chest
comes out just three weeks after the end of the
Volvo Ocean Race in Gothenburg, Sweden on
June 17.
Pirates of the Caribbean: Dead Man's Chest
goes on general release in the UK on July 6

The Real Pirates
Some facts you may not know about real
pirates…
• Being a pirate was actually quite boring
most of the time. Sailing the high seas in
search of treasure often meant weeks, and
sometimes months, without seeing anyone
decent enough to rob, pillage and plunder.
• The pirate’s diet consisted mainly of turtles
caught in the clear blue waters of the
Caribbean.
• There are different types of pirates. The
Buccaneers were named after the French
word for barbeque, “boucan”, because
they were hunters of animals and pigs and
were often seen barbecuing their meat.
• The Corsair pirates operated in the
Mediterranean and prayed upon Christian
countries’ shipping lanes. They had no
interest in religious beliefs.
• The Privateer pirate was often
commissioned by Governments to destroy
enemy vessels. They were a cheap, rogue
naval army. But, even though they were
sanctioned to do a Government’s dirty
work, they were often still charged and
executed as a pirate.

title here

So which one of these
guys is Johnny Depp as
Captain Jack Sparrow?
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Images: Volvo Ocean Race

50 knot driving rain and
gale force winds off cape
horn on Volvo Open 70
Ericsson Leg 4

© Magnus Woxén/Volvo Ocean Race 2005-2006

VOLVO SAILS

INTO THE CITY ON A WAVE OF
FOUL WEATHER FASHION
When you’re out on the high seas necessity overrides fashion. But how do
the Volvo teams visiting Portsmouth this May stay looking good

Exhausted look from Andy
meiklejohn on the grinder
on volvo Open 70 Brasil 1
on day 2 of Leg 3

© Volvo Ocean Race 2005-2006

N

o one likes being cold and wet. Your
clothes chafe and it isn’t long before you
find yourself announced as mayor of
moody-city. Introduce another nine
people who are in the same boat, so to speak, and
you have an unhappy crew. It is not difficult,
therefore, to understand the justification sailors
have used through the ages for wrapping
themselves in the best possible clothing available
at the time: animal skins, fur, wool – stay dry, stay
happy, sail fast. It has been thus since the first
hollow log races of stone-age days.
The drier you are the faster you will sail. If you
are not weighed down by soggy kit you have the
freedom of movement to act quicker and more
effectively. If your body is warm and dry you can
work better for longer. More to the point your

mood and morale won’t be as foul as the weather.
It all adds up to a more effective team.
Once skins and fur gave way to manufactured
materials, foul weather clothing started to evolve.
Not that long ago people referred to foul weather
gear as Oilskins or Oilies. The reason for this was
making waterproof clothing involved producing the
item first from linen or canvas and then coating the
outside with an oil, usually linseed. Other things
were mixed in, like pine tar, to improve the
waterproofing but this usually made the garment
smelly and sticky.
Then someone discovered PVC and instead of
sticky oil, the canvas was coated on one side with
PVC plastic. PVC certainly kept the water out – at
the expense of having a very sweaty sailor inside –
but it had a tendency to harden and crack. PVC
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Roberto ‘Chuney”
Bermudez helmsman of
brasil1. Corporate sailing,
Rio de Janeriro Brasil.

foul weather gear also had the unfortunate
tendency to be yellow, making all crews look like a
flock of young chicks roosting on the rail of their
race boat.
Eventually, some bright spark came up with the
idea of coating a flexible, woven nylon external
shell with a thin layer of neoprene. Sailing clothing
became high-tech. The race within a race was
born: who could create the most effective piece of
kit that would make a team’s charge for glory
through the wild oceans more comfortable and
enjoyable?

of the race: “There’s no one to impress out there.”
So what do they wear?
As the boats head through the Southern Ocean
the sailors will be wrapped in three layers –
sometimes four if it’s very chilly.
To start with, a base layer of long sleeved and
long legged underwear made from a polypropylene
or polyester material that wicks perspiration from
the skin. If it’s really cold a double layer here is
called for.
Then there’s a middle layer – usually fleece with
a light windproof shell – often in the form of a
chest-high salopette and a smock or jacket top.

Finally, some kind of outer layer, in the case of
the Volvo Open 70, usually a technical outfit with
high collar and chin seals, a hood, and multilayered seals at wrist and ankle. In the case of all
the suppliers at this level, the outer layer is made
from a Gore-Tex jacket and trousers.
Gore-Tex is widely accepted as the most
durable, waterproof and breathable material
available in the world, so it’s naturally quite useful
when two metres of water rolls straight at you
across the deck.
Gore-Tex isn’t a fabric in its own right, rather a
membrane that is applied to a rugged and now

While there are plenty of companies out there in
the market place making sailing clothing, there are
just two main brands competing for those honours
in this race. Musto and Henri Lloyd dictate what
next season’s in-look will be – not necessarily in
Paris or Milan, but probably Hamble – and in the
sailing world trailblazing stakes these names are
tantamount to Versace and Gucci. Just with fewer
tassels and more Gore-Tex.
Designs are evolving all the time, constantly
moving back the boundaries of what is possible to
wrap round a yachtsman. It’s not pretty, but if
beauty is in the eye of the beholder, then the latest
designs for the Southern Ocean for collar, cuffs
and waist is as good as any Gucci to the Volvo
Open 70 crew.
As Tom Braidwood commented when he
stepped off Ericsson in South Africa after leg one
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Hard work at the grinder
and helm with driving salt
spray and waves on Volvo
open 70 Brasil 1 leg 4 after
passing Cape Horn

© Volvo Ocean Race 2005-2006

Paris or Milan

lightweight outer material. The membrane is
effectively full of very tiny holes which are small
enough for water vapour to pass through but too
small to allow water droplets in. The water vapour
passes from a warm to a colder environment –
from a sweaty crewmember’s body to the fresh,
pristine air of the Southern Ocean .
The kits are chosen to suit the demands of a
particular leg and different gear is used inshore
than offshore. Inshore the teams will wear similar
light clothing to the America’s Cup teams,
designed to be warm and waterproof, but also to
allow maximum agility. Offshore it’s bullet proof,
max protection, max warmth.

What they wear

The six teams supplied by Musto – the ABN AMRO
twins, Pirates, Brunel, Brasil 1 and movistar - will
use Polatec base and middle layers in colder
conditions. Polatec is a polyester fleece which is
unique in wicking moisture away from the skin,
meaning the easy exit of sweat from the three
layered system. This keeps people dry and warm.
Each team has a combination of different weight
middle and outer layers so the colder and warmer
legs of the race are catered for. In extreme
conditions the teams can use their Musto Dry
Suits. These are one-piece Gore-Tex suits with
latex seals at the wrist and neck. They prevent
most water ingress and you climb in them through
a waterproof zip across the chest.
Henri Lloyd has been dressing Ericsson. Neal

McDonald and his crew can be seen strutting
around in Henri-Lloyd’s Shadow, Soft shell and
Fast-Dri ranges for the In Port races and on the
dock. All products available in high street stores.
For heavy weather the Ericsson Racing Team
uses Henri-Lloyd’s latest Gore-Tex Ocean Racer
Jackets, Smocks and Hi-Fit Trousers. The HenriLloyd formula has “developed the lightest, stripped,
lean ocean and offshore clothing ever made – up
to 25 percent reduction in weight with increased
protection, more freedom, comfort and agility and
maximum breathability,” so says their press office.
The Henri-Lloyd Extreme Hood and Ocean Hood
Pod system is designed to prevent freezing water
from rushing down the wearer’s neck on wave
impact. While as a mid-layer, crew will wear a new
Ocean Shelled Mid Layer Jacket which has been
developed specifically to combat the extreme
freezing temperatures of the Southern Ocean. The
Ocean Shelled Mid Layer Jacket is described as
100 percent waterproof, windproof and highly
breathable, and uses Primaloft insulation.
As a base layer Ericsson’s crew is wearing
Henri-Lloyd Fast-Dri Core tops and tights. Made
from stretch Fast-Dri fabric, core garments have
permanent wicking performance so they draw
moisture – sweat – away from the skin, aimed at
keeping the wearer dry and comfortable

Boots or Shoes?

The teams get the choice of boots oR shoes to
take aboard and, bearing in mind the amount of
water that comes down the deck, it is unsurprising
boots are the preferred choice. When equator
crossing, however, boots can be too hot and on
the first leg ABN AMRO ONE allowed the crew to
bring their flip flops aboard.
Both Musto and Henri-Lloyd have their own
special Gore-Tex and leather boots designed to
ventilate the feet as much as possible. Some
sailors, though, still retain their attachment to the
French Le Chameau rubber boot with the leather
lining and bright red gaiter to close the gap at the
bottom of the trouser leg.
Inside the boot a variety of socks are on offer,
from Henri-Lloyds Performance Sock – a quickdrying confection of nylon, acrylic and lycra – to
plain thermal socks, Musto’s technical socks in
meraklon, wool and nylon, and even a Gore-Tex

oversock designed to allow your feet to dry out to
prevent that white-corpse effect.
Socks are considered something of a luxury. The
sailors will equip themselves with two pairs of
socks per leg (a stage of the race, not four socks
per foot). The idea is to allow one pair to dry while
the other pair is worn. Can a pair of socks ever
really dry when several inches of water runs over
the deck and down below? Judging from the
condition of some of the feet stepping across the
pontoon at the end of the first two legs it would
suggest not.

Accessories

Add to that lot some gloves to either protect hands
from ropes or to keep them warm while steering in
icy conditions, sunglasses – essential to prevent
eye damage from the intense ultra-violet rays
reflected from the water – a cap or woolly beanie,
then the essential life harness and lifejacket
combination, you have quite a list.
Most agree the clothing is smart and top of the
range for their job, and today’s clothing makes life
easier and a lot drier than it once was at sea,
though wearing it for three weeks can be tiresome.
Not to mention smelly.
In fact, as the boats arrive the phrase “I need a
change of clothes,” comes somewhere between “I
want a beer” and “where’s my wife?”

© Volvo Ocean Race 2005-2006
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RESTAURANT REVIEW
It was a tough job but someone had to do it. City Life visited three of Portsmouth’s leading
restaurants to see what they had cooking in the kitchen...

Losing your eyebrows is part
of a chef’s daily routine
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restaurant review

The Bombay Bay
Fort Cumberland Road, Southsea Marina, PO4 9RJ
Tel: 023 92816066
www.bombaybaysouthseamarina.co.uk

City Life Had
Starters
Poppadoms
Crispy and fresh as they should be but the
Bombay Bay’s home made mango chutney
and mint sauces are an exclusive taste that
opens up the palate for the experience ahead.
Hush Tikka – Duck fillets marinated in
medium spices and orange sauce
A generous portion of duck fillets and salad;
an exquisite taste. Gives the impression of a
lightly barbecued, well-marinated meat. The
presentation easily matches a five-star hotel.
King Prawn Suka - grilled king prawn with
garlic, coconut milk, coriander and chilli
sauce
If you were eating with your eyes they would
pop out at the presentation alone with this
dish. A silky coconut taste that helps to
balance all the flavours perfectly.

What a beautiful location; the sounds of the sea
nearby, the sailing boats framing your views out the
Bombay Bay’s windows as you sit to eat what can
only be described as the highest quality Indian
cuisine.
It may seem strange to place an Indian
restaurant almost as far along the Eastney Marina
as the Hayling Island ferry and lifeboat launch but,
when you go inside the Bombay Bay, you realise
this is no ordinary curry house.
Lit gently for an air of constant romance, all the
restaurant’s tables are purposefully placed by the
windows so customers can enjoy wonderful food,
a friendly atmosphere and relish the sea view either
by day or at night. For those hot summer nights,
the restaurant has a large balcony overlooking the
nearby yachts.
City Life went in the evening and was impressed
by the caring attention the staff gave to our service.
Run by a local Indian family, Mr Saliqur Rahman is
the Bombay Bay’s manager. The first thing he
emphasises, apart from a warm welcome, is how
busy they are and how much people seem love to
come for both lunches and evening meals.
It is true that within minutes of us arriving, the
place was filling up. And, most of the customers
did the same as City Life: we took a taxi to make a
night of it because the atmosphere demands you
drink it up with more than several Indian Cobra
beers.

Talking with the chef, Lahin Karim, after our
delicate, beautifully-presented meal, Lahin told us
that they were trying to add a new dimension to
what people of Portsmouth expect from an Indian
restaurant. “We’ve added lots of other creative
meals that I have devised; ones that have a hint of
Indian influence but provide a variety of tastes.
Being on the marina, it’s only right that we
specialise in many excellent fish dishes.”
Attention to detail is rife in this restaurant, so
much so they have fresh red roses on every table.
These important touches demonstrate how much
the owners’ value their customers.
Highly recommended.

Main
Chom Chom – chicken with mango, cream,
coconut and almond
From the not advertised Chef’s Special menu
(well worth a look), this dish is gently spiced
with a smooth, throat-coating sauce that
satisfies all your taste buds at once.
Murgh Bange – chicken stuffed with
spinach and herbs cooked in a medium
spicy sauce
Delicate rolls of chicken, white meat off-set by
dark-green spinach intertwined in spirals. They
catch the eye on their bed of not-too-spicy
sauce. A sphere of pilau rice and fresh green
beans make this Indian cuisine at its best.
Sides
Garlic Naan Bread
Whilst delicate – and lighter than the usual
stodgy pile you receive at some Indians – the
garlic flavouring is excessive.
Sag Paneer – spinach with homemade
cheese
Chunky pieces of cheese help bring out a
coarse yet silky taste to the spinach. The
Bombay Bay specialises in homemade dishes.
Dessert
Exotic mango cheesecake
Strong mango delicacy with an icy interior that
caps off the dinner’s flavours. Mouth-watering.
Chocolate Pavlova tower
Like a medieval fortress with a fence of dark
chocolate guarding the layers of sweets inside.
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restaurant review

The American Bar
58 White Hart Road, Old Portsmouth, PO1 2JA
Tel: 023 9281 1585
www.theabar.co.uk

City Life Had
Starters
Pea soup with Parma Ham and truffle oil
A strong flavour, the thick dark green peas a
contrast to the generous slice of Parma Ham.
The combination of these two flavours, with a
light onion texture, delivers a juxtaposition of
taste.
Smoked salmon, cream cheese and chive
terrine
Beautiful presentation with an oval of cream
cheese circled by fresh salmon. An explosion of
taste marred by too much salt. The herbs and
the salmon speak for themselves, shouting their
own taste.
Main
Pan fried Gurnard fillets, crushed new
potatoes and Vierge sauce
Excellent meaty fish dish with a well-presented
tower of flavours. The crispy skin of the fillets
cooked to perfection, sliding off the white flesh
and melting in the mouth.
Roasted corn-fed chicken breast, creamed
leeks and roasted hazelnuts
A spectacular combination accompanied by a
buttery mash potato with a colour and
consistency that says its bad but oh so
beautiful. The leek sauce is the dish’s high-light;
a wonderful texture that, with the hazelnuts,
brings a crunch sensation.
Dessert
Walnut and honey tart
An explosion of honey and nut fires up the taste
buds and the ice cream eases the large walnut
chunks down beautifully. Worth a visit just for
this. Highly recommended.
Pink peppercorn Pavlova, roasted peaches
and plums
Presentation was delicious with a large boulder
of meringue. But, aside from some lovely fruit,
this dish was spoiled by a meringue that was
too hard to get the dessert spoon through. Still,
it’s beautiful.
Red & Whites
The American Bar has an extensive list of
specialist wines which they change every six
weeks. Please ask at the bar.
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Tucked behind the main Old Portsmouth residential
area, The American Bar’s green exterior is an oasis
of colour inviting you inside.
Just a few minutes walk from the Isle of Wight
ferry and Gun Wharf complex, The American Bar is
a homely yet stylish “Gastro Bar”. Its welcoming,
roaring coal fire place is the centre piece of the bar
area; this is a local’s dream pub because it is clean
and has a superior décor. It’s relaxing at the same
time as being funky.
Originally built in 1784, called the Shipwrights
Arms back then, The American Bar was said to be
a house that held convicts about to be deported.
The day City Life visited all the girls working as
bar assistants were far from criminal: they were
bubbly, smiley and helpful. With exceptional
customer service and waitress service, Tara Milne –
the Bar’s Manager – obviously encourages an
informal and friendly atmosphere.
She has gone as far as to introduce art
exhibitions to the main restaurant area, which is a
well-lit conservatory next to the bar. The beautiful
photography on display adds to the restaurant’s
confident air of quality.
“I’m trying to keep things fresh in the restaurant,”
Tara says. “So that customers can feel there’s
something different every time they visit. As well as
this, we change our menu about every six weeks.”
The food on offer at The American Bar is, as you
would expect being next to Portsmouth’s main fish
market, a sumptuous mix of fish specialities such

as deep fried whitebait and delightfully creative
main courses like Dolcelatte Dauphinoise with
roasted parsnips.
The American Bar is proud of its heritage but
also of its ever-diverse approach to being involved
in community events. Over the Christmas period
last year they raised almost £500 for local charities.
If you are strolling by at lunch time, the
restaurant offers light dishes of tortilla wraps and
baguettes as well as their specialities. But the
place needs to be an evening out; spending some
time in the bar and then going for a meal. Then
you can stroll around the Historic Dockyard to burn
those calories off afterwards.

restaurant review

Oddballs Restaurant
12 Clarendon Road, Southsea, PO5 2FF
Tel: 023 9275 5291
www.oballs.co.uk

City Life Had
Starters
Spicy butternut squash soup with coconut
and coriander
To die for. The strong taste of coriander is
accompanied by a soft and creamy texture.
Highly recommended.
Pan seared scallops with chilli mango jam,
crème fraiche and rocket
The scallops are delicate and melt in the
mouth. Be careful, though, as the chilli jam
should come with a fire hazard warning.
Roast duck breast, goose liver and black
truffle terrine with port and red onion
chutney
Presented with precision and effort, this dish
is an assortment of meat flavours. Wonderful
when dipped in the chutney.
King prawns in filo pastry with a garlic and
herb dip
Perfect, fluffy pastry surrounds these delicate
king prawns. No fear of Chinese takeaway
grease here, especially when accompanied by
a beautiful bacon salad.

At the Southern end of Palmerston Road shopping
centre, Oddballs restaurant is a wonderfully openplan and relaxing place. Its gentle, romantic
atmosphere is emphasised by the cautiously lit
interior and its no-frills wooden furniture.
The restaurant has a communal air about it. The
expanse of open space and quirky, even slightly
goofy meals gives it a unique, friendly atmosphere.
Having been at the location for six years,
Oddballs is enjoying a busy time. Many clients
come from the shopping centre wanting to escape
to a quality restaurant that provides fresh, homecooked recipes. Others make a bee-line for its
delicious roast dinners on a Sunday.
As with all the best places to eat in the village
that is Portsmouth, it’s word-of-mouth that has
given Oddballs its regular clientele. “We don’t do
any advertising,” says manager Carl Saunders,
who lives locally in Southsea. “The weekend trade
is so good at the moment.”
Carl gives City Life a hearty welcome, ensuring
we know that personable, excellent customer
service are on the menu in his restaurant, not just a
delicious variety of food.
But, we wonder, why Oddballs? It seems such a
strange name for a restaurant; especially saying it
without breaking in to a saucy chuckle on when
you’ve had too many glasses of Pinot Grigio.
“Yes, we struggled with that for quite a long
time,” Carl explains. “Initially we had so many
different people interested in the new venture of

setting up a really fantastic restaurant, including a
plumber, builder, banker, landlord and – yes – a
chef. And someone said ‘what an oddball bunch
we are’ and the name stuck!”
Before we begin what will be a marathon of
beautifully presented, taste-bud tingling dishes,
City Life is offered olives accompanied by the
chef’s “magic sauce”. Apparently no one knows
the ingredients of this sweet, spicy and truly unique
tasting sauce. The restaurants’ chefs Jean Plater
and Richard Saunders (Carl’s brother) haven’t even
told the other staff members.
City Life suggests saying “yes” to the question:
“would you like some olives?” just to try the sauce.

Main
Confit of crispy duck with crushed sweet
potato and chilli, garlic and coriander
dressing
Soft, beautiful and crispy texture, this dish
combines the sweet and savoury deliciously.
The duck and sweet potatoes are great
companions.
Baked salmon fillet with a sweet pepper
and cream sauce
The chilli sauce is sweet instead of on fire this
time. The salmon has a crunchy skin and its
flesh is fresh-out-the-sea-today tantalising.
Roast fillet of pork wrapped in Serano ham
with wholegrain mustard mash
The mash is supreme; it is buttery heaven.
The pork is chunky and generous, cooked just
enough for its juices to fill the mouth.
Dessert
After Eight Chocolate CheescakeTM with
raspberry coulis
Expecting a miracle of dark chocolate, this
dessert has a strong flavour but the
peppermint flavour is worth it though.
Black cherry ripple brulee with a
shortbread
A sugary glaze, like a mirror, acts as the hard
surface to the swirling creamy texture beneath.
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Hampshire
Flag Company
Established for 25 Years

•
•
•
•
•
•
•

National & International Flags
Digitally Printed Custom Flags
PVC Digitally Printed Banners
Marine and Burgee Flags
Feather/Sail Flags
Superior Quality Flagpoles
Installation and Maintenance Service

Contact us today for a free brochure

0845 644 3129
info@hampshireflag.co.uk
Unit 2b, Alexandria Park
Penner Road, Havant PO9 1QY

www.hampshireflag.co.uk

express by holiday inn

Express by Holiday Inn

The Express by Holiday Inn is ideally situated in the
heart of Gunwharf Quays, a vibrant waterfront
development that boasts 100 outlet shops, 25 bars
and restaurants and a diversity of world-class
entertainment venues, not to mention Portsmouth’s
very latest tourist attraction, the majestic Spinnaker
Tower, which soars 170 metres above Portsmouth
Harbour.
From the front entrance, it’s only a two-minute
walk to the Historic Dockyard and Portsmouth
Harbour bus, train and coach station, while
Southampton International Airport is just a 30minute drive away.
Step inside and you’ll find 130 comfortable and
great value en suite bedrooms, which all benefit
from air-conditioning and high-speed Internet
access, and two state-of-the- art conference
rooms, seating up to 50 delegates.

Situated on the first floor, the bar and lounge area
offers drinks and relaxation in the evening, as well
as a complimentary continental breakfast in the
morning. The hotel has ample on-site secure parking, which is free of charge for up to 24 hours and
costs only £2 per day thereafter.

Accommodation rates start at £69.95 per room per
night, inclusive of VAT and continental breakfast.
Bookings can be made either direct with the
hotel, on 023 92 894 240, or via our website
www.exhiportsmouth.com

writing solutions
at your fingertips
www.epiccreations.co.uk

city growth

The sails mark the
gateway to Portsmouth

GROWING A NEW CITY
Turning passion into prosperity; the future of Portsmouth and its
brand new image

C

ity Growth Portsmouth is about turning
the passion of Portsmouth’s business
community and the city’s residents into
economic prosperity.
The two year initiative culminated in the launch
of the City Growth Portsmouth strategy, held at
The Spinnaker Tower on March 23. The strategy
will now form the backbone to the community’s
economic plans for Portsmouth.

Why City Growth

City Growth is a US-devised approach to
economic development and Portsmouth is the only
city in the South East to have been awarded City
Growth status by the Government.
The initiative is a way of working that, instead of
dwelling on the negatives of a city, takes its
positives and works jointly across the private and
public sector. With the community assisting in
many ways too, it creates a dynamic and thriving
economic climate.
Across Portsmouth and the surrounding region
there is total commitment to the project. Local
businesses – large and small – Portsmouth City
Council and a host of business support
organisations have all joined forces to drive the
economy forward.
Spearheaded by a strategy board made up of
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representatives from all the above sectors, City
Growth Portsmouth aims to:
• Positively change the perceptions and attitudes
about our city
• Make Portsmouth more economically
competitive
• Increase the productivity of the city’s businesses
• Increase the wealth and job prospects of the
residents of Portsmouth

Skills in the City

City Growth is not about compiling a wish list of
those industries we would like to see locate to
Portsmouth. It’s about understanding what viable
industries there are on our doorstep and using their
skills to maximise their potential.
The City Growth project team spoke with 500
local companies – ranging from the city’s main
employers to small businesses. All of them talked
about the challenges of running a business in
Portsmouth.
From this consultation a “city image” group has
been set up. They have commissioned brand
consultants to undertake a critique of Portsmouth’s
image to help with recommendations for a new
identity and vision for a 21st Century Portsmouth.
Susan Kirkwood-Taylor, who is the City Growth

project manager is positive about the future of the
city. She says: “As you come into Portsmouth you
can feel there is a real vibrancy. The aim of City
Growth is to encourage and provide the tools to
grow this momentum. Portsmouth has the
potential to be the number one South Coast
location, offering the best jobs and quality of life.”
Industry cluster groups are now up and running
in the tourism, leisure and retail sector, marine and
ICT. Passionate business people have been
volunteering their time to build Portsmouth’s
economic potential and already over £140,000
private sector time has been donated to City
Growth.
The challenge now is to ensure the energies and
enthusiasm of those involved in the industries
offering the best chances of economic prosperity
come together to create greater competitive
advantage and make Portsmouth a leading force
across these sectors.

